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You could save over $400 for your business with our 
Appreciation Advantage℠ offers*

Over $400 in 
savings is always 
good for business

You work long and hard to make your business succeed. To thank you for your commitment to your 
business and your community, we’re offering you over $400 in savings with our Appreciation Advantage 
offers. You can save on financial services you may need to help your business: Wells Fargo Gold® 
Business Services Packages, Business Platinum Credit Cards, Merchant and Payroll Services.

Stop by today to start a conversation with a Wells Fargo banker, call 1‑877‑436‑4170, 
or click wellsfargo.com/appreciation to learn more.

* Appreciation Advantage offers of potential discounts over $400 are based on estimated combined fee waivers and rate reductions for special offers. Please consult a banker for details on savings and duration 
for individual product and services offers. Please also refer to the Business Account Fee and Information Schedule for details on monthly service fee waivers and other discounts. Offers may be modified or 
withdrawn at any time without notice and may not be transferable. Discounts noted above are based on standard fees applicable to selected business products. Terms and conditions of accounts, products, 
programs, and services are subject to change. Fees and conditions may apply to certain products and services. Credit and deposit products as well as Merchant Services are subject to credit qualifications. 
Offer valid from April 16th, 2013 through June 30th, 2013.
© 2013 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. (878983_08078)
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When Latino Business Awards made its debut 
last year as a special report and awards event, we 
frankly did not expect the level of success 
we achieved in our first year.

While some wondered why we selected 
a demographic group rather than an indus-
try cluster for our newest awards, there was 
no doubt that market acceptance of Latino 
Business Awards was very high. 

Nominations rolled in, sponsors signed 
up and we had more than 250 people at our 
inaugural awards reception last July.

I’m delighted to report that trend has con-
tinued into 2013, and I believe the national debate on 
immigration reform will prove that we were correct 
in identifying Hispanic-owned businesses as a group 
worthy of a regional awards event.

For 2013, our approach has mirrored last year’s. In 
selecting our categories we looked broadly to large 
and small companies to find business owners, execu-
tives and working professionals in a a wide range of 
fields. 

Recognizing that about 40 percent of small busi-
nesses are owned by Hispanics in California, we 
wanted a strong entrepreneurial component. And 
recognizing that a new generation of Latino business 
owners is branching out into new areas and playing 
a leadership role that we haven’t seen before, we de-
cided to create a new Latino Leadership award.

To make our selections, we worked closely with 
area chambers of commerce and organizations in-
volved in outreach to the Latino community. Again 
this year, we are especially grateful for the support 
we received from the Santa Barbara Hispanic Cham-
ber of Commerce. 

We’re extremely grateful for the advice, counsel 
and nominations submitted by Hank Lacayo, a noted 

business and labor leader who was the 2012 inductee 
into the Pacific Coast Business Times Business Hall 

of Fame.
We have received an unusually large num-

ber of nominations for smaller companies, 
those with under 100 employees. 

So, making our final decisions, we opted 
to recognize one owner-operator from two re-
gions — Ventura and Santa Barbara counties. 

To make sure that we encompassed our en-
tire region, we are pleased to honor Richard 
Gonzales, co-owner of Paso Robles-based 
Limerock Orchards in the agribusiness cat-

egory. Gonzales is featured on our cover, with a photo 
taken by Senior Editor Stephen Nellis.

Recognizing that education, particularly post-sec-
ondary education, is crucial to economic success for 
our Hispanic population, we decided to stick with a 
higher education award for the second year in a row.

In keeping with a tradition established last year, 
the Business Times will donate $10 for each indi-
vidual ticket sold at our upcoming awards program 
to Destino Latino, to support scholarships in Ventura 
County.

Finally, this would not have been possible with-
out the support of our sponsors. Our Gold Sponsors 
are Wells Fargo and CBIZ.  Our Silver Sponsors 
are Venoco, CSU Channel Islands, Limoneira Co., 
Santa Barbara Hispanic Chamber of Commerce, and 
Crowne Plaza Ventura Beach. 

Please join us on Thursday, July 18 at 5:30 
p.m. at the Crowne Plaza as we present our Latino 
Business Awards. Tickets will be available at www.
pacbiztimes.com/events/.

• Contact Editor Henry Dubroff at hdubroff@
pacbiztimes.com.

Awards pick up steam in second year 

henry
dubroff

Editor

Inside: LBA Winners

4B     LATINO LEADERSHIP 
  Alfredo Plascencia 
  Radio Lazer

6B     BANKING & FINANCE 
  Carmen De Arcos-Gonzalez
  Wells Fargo 

6B     PROFESSIONAL SERVICES & MARKETING 
  Mari Escamilla 
  Marketing Maven

11B     AGRIBUSINESS 
  Richard Gonzales 
  Limerock Orchards

11B     LARGE-BUSINESS OWNER 
                 Angel Garcia
  AG Machining

13B      SMALL-BUSINESS OWNER 
      Santa Barbara County
                 Claudia Cordova
  Aqua Nail Bar & Boutique

13B      SMALL-BUSINESS OWNER
      Ventura County
                                 Armando Lopez  
  Plaza Development Co. 

14B     HIGHER EDUCATION ADVOCATE                
  David Cruz 
  Clear Channel Communications

14B     NONPROFIT/HEALTH CARE EXECUTIVE
  Cecilia Rodriguez 
  CALM

A word from our sponsor 

At Wells Fargo, we believe we are only as strong as the communities we serve. On 
behalf of Wells Fargo, we are proud to join in recognizing the work and success of local 
Latino-owned businesses and business leaders in our community. As a leading business 
in San Luis Obispo, Santa Barbara and Ventura counties, Wells Fargo knows the 
success of local business and small business is crucial to the strength of our economy.

At Wells Fargo we want to help businesses succeed financially, create long-term 
economic growth for everyone in our communities and gain access to the economic 
mainstream of American society. With more than two-and-a-half million business 
customers nationwide, Wells Fargo understands our role in being part of the solution 
to help businesses get back on their feet, grow market share, innovate and expand 
their opportunities. With this growth comes success, much of which is currently being 
experienced by Latino-owned businesses and Latino business leaders.

For more 160 years, Wells Fargo has been a committed supporter of diverse business 
owners. Through our full array of business products and services, we are helping 
Latino business owners succeed financially. Wells Fargo is America’s #1 lender to small 
businesses nationwide and, since 1997, has loaned over $5.6 billion to Latino-owned 
businesses.

The rapid growth rate of Latino-owned businesses and leaders continues to push 
forward. Today, you can drive along any street in any part of this country and witness 
Latino businesses and Latino business leaders who are thriving in their communities.

So this year, Wells Fargo is proud to join with the Pacific Coast Times in recognizing 
our comminties’ Latino leaders and their organizations for making an impact on their 
customers and the communities they serve.  The work that these leaders and their 
orgranizations do to connect the diverse needs of their customers and serve the needs 
of their community is remarkable. It gives us great honor to celebrate business owners 
and leaders that share our same values and continue to have a meaningful impact on 
business and our community. 

Wells Fargo thanks the Pacific Coast Business Times for taking the initiative to recognize 
our Latino business leaders and their contributions to the community and the economy.  

Reza Razzaghipour
Senior Vice President and Pacific Coast Community Bank President
Wells Fargo

A word from our sponsor 

With today’s complex business challenges, you need more than a service provider. You 
need a partner and trusted business advisor who considers the whole picture, to provide 
you with the necessary solutions to accomplish your business goals. At CBIZ, we have 
the resources, expertise and business acumen necessary to deliver the services and 
solutions that will give you that extra competitive edge.

As business accounting, tax and financial consultant services providers, we know that 
talking and strategically planning with you is the best way to advise and serve you. 
Working with you as your key resource and advocate, we can help you respond to 
changing economic environments and adapt your plans and strategies to meet your 
changing needs and goals - from month to month and year to year.

But before we can take action, we need to sit down and talk. We’ll discuss your past 
experiences, the current market, trends in your industry, your successes as well as 
your challenges, and your goals for the future. Your CBIZ professional will expand upon 
that discussion and help you identify your options, weigh your choices, and put your 
decisions and planning into action.

Visit our website at www.cbiz.com and give us a call today.

You talk.
We’ll listen.
Then we’ll get to work.

  

CBIZ MHM, LLC (“CBIZ”) – together with Mayer Hoffman McCann -  is the nation’s 7th 
largest accounting provider, with offices across the country, including our local Oxnard office.
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LATINO LEADERSHIP

Radio Lazer owner Alfredo Plascencia spent more than than 10 years taking debris off construction sites in West Ventura County until the 
early 1990s, when he had the opportunity to purchase a commercial radio liscense in Oxnard known today as Radio Lazer.  
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Low-key owner shines limelight on employees
By Henry Dubroff
Editor

When Alfredo Plascencia went into the 
family construction business after graduat-
ing from high school in Port Hueneme, it 
was not with the idea of paying his dues 
and taking over some day.

Instead, he had his eye on a different 
target — a commercial radio license. After 
getting introduced to radio in high school 
and smitten by the idea of music broad-
cast in Spanish, Plascencia knew what he 
wanted. 

For more than a decade, he worked 
long days hauling debris off of construc-
tion sites in West Ventura County, squir-
reling away savings and waiting for the 
right opportunity. The chance came in the 
early 1990s, when he acquired a commer-
cial radio license in Oxnard; his $5,000 in 
savings were the down payment on what 
would become a successful media com-
pany.

From a single, small studio he’s grown 
Radio Lazer, a 19-station empire that has 
come to dominate Spanish language radio 
in Central California. With a mixture of 
risk-taking and risk-management, Plas-
cencia survived the severe downturn in ad 
revenue that came with the 2008 recession 
and now he is on an upswing.

Radio Lazer is constructing a new 
station near Salinas, and Plascencia has 
dipped his toe into the competitive Bay 
Area market with a station in San Jose. 

By his reckoning and others, Radio 
Lazer, founded 22 years ago, is the fourth-
largest Spanish language radio group in 
California. And that reach to such a large 
portion of the Hispanic market, makes 
Plascencia, 53, one of the most powerful 
media figures in the Latino community. 

“It’s a lot of hard work and a lot of 
hours. Not everyone is willing to put in all 
the effort that it takes,” said Plascencia in a 
telephone interview. 

Hank Lacayo, the community leader 
from Thousand Oaks who nominated Plas-
cencia, said the key to the media leader’s 
success is that he has never strayed far 
from his roots. 

Early on, Plascencia earned the loyalty 
of his staff by skipping paychecks when 
times were lean, Lacayo said. And in an 
industry that values glitz, Placencia has 
been content to let his media talent grab 
the limelight. “He is an incredibly low-key 
guy,” Lacayo said.

“Alfredo’s formula for business suc-
cess is timeless: Keep it simple,” said Tim 
Gallagher, a media consultant and former 
publisher of the Ventura County Star.  “To 
hear Alfredo talk about the success of Laz-
er Broadcasting is like listening to a gem 
cutter talking about a rare diamond. It is 
simple, yes, but it is exceptionally beautiful 
in its simplicity.” 

Gallagher recalls that in the earliest 
days, it took some time to convince Plas-
cencia that buying a radio station was the 
right move. With no experience in station 
operations, Plascencia hesitated when a 
friend suggested taking the plunge. But in 
making what at the time was a bold move, 
Plascencia could rely on one guiding star 

— he knew what people liked in the way 
of programming. “And he was right,” Gal-
lagher said. 

Lazer Broadcasting is owned by Plas-
cencia, his wife and his daughter Eliza-
beth, a recent law school graduate, but it 
is a focus on employees and cutting edge 
content that has been the key. In return, the 
stations shape buying habits for hundreds 
of thousands of Latino listeners between 
Los Angeles and San Francisco.

With 75 employees, Lazer has a fairly 
lean operation. The bulk of the program-
ming is produced in Oxnard, and is deliv-
ered via satellite to each station. The sta-
tions are engaged in advertising sales with 
a very heavy focus on events and promo-
tions.

“We do lots and lots of community 
events,” Plascencia said, ranging from de-
livering lunch for 200-300 people at a com-
munity gathering to putting on quinceañera 
promotions that have been highly success-
ful. “We don’t stop. We do this all year 

round,” he said, adding that when events 
get posted on YouTube, the brand-building 
value for Lazer is enormous.

Plascencia credits national advertisers 
such as McDonald’s and Anheuser-Busch 
as being among the first to recognize the 
value of the Hispanic market. Recently 
retail stores such as Target and even some 
financial services companies have begun 
spending advertising dollars to reach his 
audience. “Banks realize there is a lot of 
money out there,” he said.

And some advertisers are beginning 
to realize that since Lazer’s audience is 
more often bilingual, all of the advertising 
doesn’t have to be in Spanish. “Many of 
our listeners are bicultural but they choose 
to listen to Spanish language radio,” he 
said.

Whether it is YouTube or email blasts, 
Plascencia is a big believer in cross pro-
motion. He thinks both print and television 
would be good brand extensions if the right 
deal came along.

And he is a voracious consumer of in-
formation about the radio business. “I al-
ways follow what’s going on in the indus-
try — for radio broadcasters in Spanish or 
English.” And like in other segments of the 
media business, big changes are coming.

“We need to be ready and integrating 
new technology,’’ said Plascencia, who has 
developed a Lazer app and begun stream-
ing online. “If you can’t beat it, be a part 
of it.”

He likes the way that terrestrial radio 
can develop a sense of place and then be-
come a tool to promote a website or app. 
Meanwhile, he’s constantly looking for 
ways to challenge his staff and reward 
them at the same time. “The key to keeping 
employees is to keep them happy,” he said.

The push into the South Bay market was 
part of a larger plan to carefully expand 
and create new opportunities. “Knowing 
that we are going there gives us more op-
portunity to grow the company, make more 
money and have a bigger impact,” he said.


