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Welcome to our sixth annual  
Giving Guide

Six years ago, the Pacific Coast Business 

Times created the Giving Guide as a 

vehicle to help engage the business 

community and our region’s nonprofits. 

The Giving Guide is a great way for 

nonprofits to tell their stories, to educate 

the community on their missions, new initiatives, increase 

development efforts and promote their message to our readers.

I hope you will be inspired as you read through this year’s Giving 

Guide, by our region’s philanthropic organizations that work 

tirelessly to make a difference in our community. You will find 

great organizations that serve our region in many ways, as well 

as ways your company can deepen its philanthropic efforts.

Supporting our nonprofit community is integral to the mission 

of our sponsors and partners of the Giving Guide. We owe 

a special thank you to our Gold Sponsor Wells Fargo. We 

would also like to thank our Silver Sponsors: Aera Energy, 

Cox Communications, Montecito Bank & Trust and the Santa 

Barbara Foundation.

We would like to also thank our generous business community 

for its commitment to our region’s nonprofits and those 

companies that underwrote the costs of advertising by many of 

our nonprofits in the Giving Guide.

Lastly, I would like to extend a special thank you for the great 

advertising team at the Business Times. Thank you to Graphic 

Designer Cory Pironti for her tireless and gifted work. And to 

Advertising Executives Veronica Kusmuk and Jared Godinez, 

as well as Marketing Director Jennifer Carusa. 

You can reach Publisher Linda le Brock at llebrock@pacbiztimes.com.

Giving Guide is just one of many innovations 
that Pacific Coast Business Times has brought 
to the Tri-Counties during our 17 years of 
publication. 

Much of that innovation is focused on 
the nonprofit sector, and just a few of our 
initiatives include:

• More than $325,000 a year in media 
sponsorship and marketing benefits to dozens of nonprofit 
programs and fundraising events. 

• Support for the UC Santa Barbara Economic Forecast Project, 
California Lutheran University’s Corporate Leaders Breakfasts 
and CERF forecasts, CSU Channel Islands President’s Dinner 
and Leadership Dinner and the annual South Coast Business & 
Technology Awards. 

• Board service that includes the CSU Channel Islands 
Foundation, CLU School of Management Advisory Council, 
Business Giving Roundtable, Red Cross of the Central Coast, 
Economic Development Collaborative of Ventura County, 
Economic Vitality Corp. of San Luis Obispo County and Partners 
in Education. 

• A partnership with the Santa Barbara Zoo that includes adopting 
Beau, a Channel Islands fox as our mascot, as a way to promote 
corporate engagement between the Zoo and the business 
community.

When we launched Giving Guide six years ago, it seemed natural 
to  leverage the resources of the Pacific Coast Business Times 
and corporate  partners to support the nonprofit community. In 
addition to Giving Guide, we publish an annual Who’s Who in 
Nonprofits & Foundations.  Our 2017 Book of Lists, publishing at 
the end of December, spotlights leading services organizations, 
museums and foundations. 

Giving Guide is advertorial in  nature. The organizations profiled in 
the section have pre-approved the profiles we publish. They have 
either directly provided the funding for their pages or that funding 
has been provided by corporate sponsors.  

Finally, we are pleased to underwrite the cost of distributing 
copies of  Giving Guide at a number of area events, including the 
National Philanthropy Day awards luncheon presented by the 
Association  of Fundraising Professionals. 

 
Contact Chairman Henry Dubroff at hdubroff@pacbiztimes.com.

Linda le Brock 
Publisher

Henry Dubroff 
Chairman

LETTER FROM THE PUBLISHER

LETTER FROM THE CHAIRMAN
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We take our role as a leader in the community seriously and believe 
that corporate philanthropy is also about modeling the way and 
inspiring others to follow our lead. Whether it’s time, treasure or 
talent, each of us has something valuable to offer.

A true community effort
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At Wells Fargo, we believe that our long-standing focus on 

caring for our customers sets us apart, and it’s been a key 

contributor to our company’s success and stability since 

1852. Every day we strive to earn the trust and respect 

of the customers and communities we serve. As your 

community bank, we help our customers and communities 

succeed by working with local organizations and nonprofits 

to enhance the quality of life for the Pacific Coast. 

While Wells Fargo has certainly changed over the past 

160 years, our commitment to caring for our customers, 

employing a strong and diverse workforce, and helping 

communities find solutions to issues that matter, ranging 

from social to economic and environmental has not faltered; 

in fact, it has strengthened and is embedded in how we do 

business every day. 

From the beginning, Wells Fargo has been committed to 

help strengthen communities. This commitment is core to 

our company’s vision and values.  “Together we’ll go far” 

is more than a tagline at Wells Fargo, but a daily reminder 

that working together is integral to the successes of our 

community, our neighbors, and our local businesses. 

Our team members understand that small efforts can make 

a huge difference in our communities. We care deeply 

about our communities, and we volunteer our time, serve 

on nonprofit boards, and personally contribute to local 

charitable organizations. Being active in the community is so 

important to Wells Fargo’s culture that each team member 

is given 16 volunteer hours annually. We roll up our sleeves 

and do whatever it takes to make the Pacific Coast a better, 

healthier place for us today, and the generations ahead.

Last year, Wells Fargo donated $281.3 million to 16,300 

nonprofits helping nonprofits deliver critical services and 

volunteered 1.8 million hours in their communities with more 

than 40,000 organizations. 

We thank you our loyal customers and nonprofit partners for 

helping us be successful and for partnering with us to make 

our Pacific Coast communities thrive.

Ernie Pineda 
Area President 

Reza Razzaghipour 
Regional President 
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Aera Energy: Proud to call the Central 
Coast home

History of excellence. Aera Energy 
LLC is a longtime member of the coastal 
community. This year our Ventura oil field is 
commemorating 100 years of oil production, 
and we look forward to being a long-term 
partner in Santa Barbara County as we work 
to re-develop the historic East Cat Canyon oil 
field in rural north county.  

Using innovative business practices and 
cutting-edge technology, Aera is proud to 
produce nearly 25 percent of the state’s oil 
production. With headquarters in Kern County, we are also a respected 
partner in the Ventura, Fresno and Monterey county locations where 
we operate. We’ve earned that trust because our operations not only 
produce energy but also protect human health and the environment 
and serve the community. 

Serving the community by benefiting the economy. Aera 
contributes to the economic health of the region by creating good-
paying jobs and stimulating millions annually in economic activity. 
In Ventura, we employ over 90 people and our operations generate 
additional jobs for hundreds of contractors and service companies. As 
one of the largest taxpayers in Ventura and other counties where we 
operate, our tax dollars support public safety, schools, and other vital 
services.

Fostering community service and partnerships. Community 
involvement is a value Aera employees live and generously share 
by creating partnerships with dozens of local organizations including 
chambers of commerce, non-profits, schools and more. 

Our involvement includes making annual financial investments in 
community groups and education. In Ventura, we played a major role 
in the success of several local organizations including the Ventura 
Police Activities League (PAL) where we provided seed money for its 
startup and continue to offer ongoing support. We also support the 
Ventura Education Partnership (VEP) as a charter sponsor, contribute 
to scholarships for local students and annually provide support for the 
local Toys for Tots program during the holidays. 

In Santa Barbara County, our contributions to the Boys and Girls 
Clubs of Santa Maria Valley have helped purchase a van, replace the 
roof and modernize the gym’s AV and network connections. To help 
combat hunger, Aera donated paper grocery bags that aided letter 
carriers to collect a record 70,000 pounds of food for the Foodbank 
of Santa Barbara County. Aera employees also pitch in annually to 
volunteer for the Foodbank’s End Summer Hunger campaign and 
Empty Bowls events.

Recognition from local organizations. Aera has received numerous 
awards for volunteerism, investments, leadership and community 
partnerships. United Way of Ventura County recognized that support 
and presented Aera with the Roy Pinkerton Award for outstanding 
corporate partnership. Similarly, United Way of Santa Barbara County 
recognized Aera for its outstanding contributions among high tech 
companies. In 2013, we were also honored as “business of the year” 
by Project Understanding in recognition of our support for programs 
assisting the county’s homeless population.  

We are proud to call the Central Coast home – and we do our part to 
make it a special place to live and work.

Christina Sistrunk, President and CEO

Christina Sistrunk  
President and CEO

For several decades, Cox Communications has been serving 
Southern California. We are especially proud to serve Santa Barbara 
and be part of this special community.

As one of the largest broadband and entertainment companies in the 
U.S., offering advanced digital video, internet, telephone and home 
security and automation services over our own nationwide IP network, 
Cox provides a personalized communications and entertainment 
experience and continually invests and innovates to meet our local 
residential and local business customers’ changing needs.

Our newer products and services take the customer experience to the 
next level – personal video, connected home, more broadband choice 
and access including:

• New Contour – A cloud-based and voice-activated platform that 
has accelerated our next generation video service

• Cox Homelife – A home security and automation product that 
provides advanced features not found in most traditional alarm 
systems with time-saving, cost-saving, and worry-saving features 
to help customers manage their family’s safety

• Gigablast (coming soon) – Cox’s residential gigabit service will 
deliver speeds 100 times faster than the average speed in the 
U.S. today

But, for Cox Communications, serving Santa Barbara is more than 
bringing customers the latest technology. It’s about raising the quality 
of life in the place our customers and employees call home – whether 
it’s through collaborating with nonprofit organizations, volunteering to 
keep our beaches clean, or making a donation to a local community 
program.

Through Cox employees and corporate giving, we have a long history 
of giving back to the communities we serve. Our local Cox Charities 
Foundation is funded by Santa Barbara employee donations that are 
matched by the company, and which are used to fund community 
programs focused on children and families including scholarships for 
high school seniors and bringing technology to students. 

Our philanthropic support focuses on three key areas: Technology, 
education and the environment.

Technology – Bringing broadband access to underserved youth is 
an important part of our community support. Whether it’s opening a 
Cox Tech Center at the local Boys and Girls Club to provide members 
with access to free high speed Internet for homework, or partnering 
with the Santa Barbara County Education Office to bring technology 
to students, Cox Communications is committed to ensuring that all 
youth, regardless of their economic situation, have much-needed 
access to technology to further their education and not fall behind 
their peers.

Education – Through the Cox Charities Foundation, Cox 
Communications and its employees award thousands of dollars in 
scholarships each year to Santa Barbara-area high school graduates. 
Cox also participates in Connect2Compete, a nonprofit initiative 
focused on bridging the digital divide by offering low cost computers 
and discounted Internet service to families on government assistance 
programs.

Environment – Each year, the Cox Conserves Heroes awards 
program seeks public nominations and votes for Santa Barbara’s 
volunteer conservation champions. On behalf of 2016 Cox Conserves 
Hero Lee Heller, Cox donated $10,000 to the Environmental Defense 
Center.

For more information about Cox Communications’ philanthropic areas 
of giving, visit www.coxcharitiesca.org

Helping customers discover and connect to the things they care 
about most in ways that are easy-to-use and reliable.  
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The annual Giving Guide provides 
Montecito Bank & Trust with a 
perfect opportunity to recognize 
and thank the dedicated nonprofit 
staffs and volunteers for your 
tireless work supporting our 
local communities. Your ongoing 
commitment to help make our 
communities thrive has a lasting 
impact on so many lives.  We truly 
appreciate your continued efforts 
and results; your hard work does 
not go unnoticed.

Like you, everything we do at Montecito Bank & 
Trust starts with the same, simple commitment to 
make the communities we serve better places to 
live and work. That’s why, for the last 41 years, 
we’ve been investing in the communities we serve 
in ways only a local community bank can. From 
the thousands of local businesses we’ve helped 
grow and thrive, to the thousands of hours our 
associates spend volunteering each year, to the 
millions of dollars that we have reinvested back 
into the community, just about everywhere you look 
you can see the difference this simple commitment 
has made. We take our role as a leader in the 
community seriously and believe that corporate 
philanthropy is also about modeling the way and 
inspiring others to follow our lead. Whether it’s 
time, treasure or talent, each of us has something 
valuable to offer.

As the bank has grown, so too has our ability to 
deliver on our commitment and we know that the 
support of our loyal customers helps make that 
impact possible. We are so grateful to the growing 
number of people who have placed their trust in 
us to serve their financial needs and help them 
reach their financial goals. If you are not yet a 
customer of Montecito Bank & Trust, we invite you 
to visit any of our 10 local branches from Solvang 
to Westlake Village, or to speak with any Montecito 
Bank & Trust associate and discover what you can 
accomplish with the leading community bank on 
your side.

 

With appreciation,

Janet A. Garufis 
President and Chief Executive Officer
Montecito Bank & Trust

Janet Garufis,  
President and CEO

Building Community Resilience

We are living in a world today where fear is often the 
predominant force: through acts of terrorism, on-going 
political discourse, or in the violence and injustice occurring 
in our local communities. We must remain steadfast in our 
dedication to overcome these challenges with intention and 
resolution. As a community foundation, our role is to be more 
than a prominent and generous philanthropic presence. Our 
purpose is to build and strengthen community resilience so 
that we are not simply solving problems, but ensuring that we 
are able to adapt to and overcome whatever the future may 
hold.

We are fortunate to live in a place where philanthropy is 
embedded in our culture. While the needs of the community 
have varied, the shared commitment to the common good 
has been a constant and unwavering source of strength. The 
Santa Barbara Foundation has a proud history of harnessing 
the power and vision of this collective philanthropic intention 
to make a difference in the community. This history has been 
leveraged into building community-based initiatives that are 
tackling some of the most complex issues in our region, from 
the responsible and respectful use of our natural resources in 
light of the shifts in our climate, to the aging of our population 
that will place unforeseen burdens on our healthcare and 
senior caregiving organizations. 

The breathtaking landscapes throughout our region, including 
the scenic coastal waters and the grandeur of the Santa 
Ynez Mountains, are what sustain us and in return we must 
sustain them. The Santa Barbara Foundation launched the 
LEAF Initiative to ensure that the landscapes, ecosystems, 
agriculture and food systems in our county are actively 
nurtured and attended to by experts in those areas. The 
initiative is supporting collaborative, community-driven 
planning processes to help mitigate dangers and bolster 
systemic reforms.

Our scenic beauty and unique ecosystem draws visitors 
from around the world, but the heart of the community is the 
people who live here. Many of our neighbors are arriving 
at retirement age, and as the aging population grows, so 
does their need for care. Family members are frequently 
called upon to care for loved ones, but are often overcome 
by the stress and financial challenges associated with being 
a caregiver. The Santa Barbara Foundation believes that 
community philanthropy can play a vital role in convening 
practitioners and building a network of providers that can 
identify and implement the most promising approaches to 
this issue. Our Community Caregiving Initiative is pursuing 
effective methods to assist families and local agencies in 
caring for aging loved ones.

As a sponsor of the Giving Guide, we value and appreciate 
the important information provided to the community. We 
know that to be a great community foundation we must adapt 
to changes in the sector and be forward-thinking, persistently 
acquire knowledge and expertise, and find new ways for 
philanthropy to work for our donor investors. The desire to 
preserve human dignity and steward resources was the hope 
of those who came before, and it guides us now as we work 
toward a vibrant and resilient future for our community.
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You’ve spent your life accumulating wealth. And, no doubt, that wealth 
now takes many forms, sits in many places, and is managed by many 
advisors. Unfortunately, that kind of fragmentation creates gaps that can 
hold your wealth back from its full potential. The Private Bank can help.

The Private Bank uses a proprietary approach called the LIFE Wealth CycleSM 
to find those gaps—and help you achieve what is important to you.

To learn more, contact Vince Caballero, Managing Director, 
at 805-560-1647 or vince.caballero@unionbank.com, 
or visit unionbank.com/theprivatebank.

 My wealth. My priorities.
 My partner.

Wills, trusts, foundations, and wealth planning strategies have legal, tax, accounting, and other implications. Clients should consult a legal or tax advisor. 
©2016 MUFG Union Bank, N.A. All rights reserved. Member FDIC. Union Bank is a registered trademark and brand name of MUFG Union Bank, N.A.
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SEPTEMBER 2016

September 1 - 29, 2016
SEE INTERNATIONAL
ArtSEE - the 2nd annual ArtSEE exhibit, Faulkner 
Main Gallery, Santa Barbara, CA 

September 10 & 11, 2016 
FOOD SHARE
8th Annual Ventura Art & Street Painting Festival, 
Benefitting FOOD Share, Ventura
Harbor Village  

September 12, 2016
BOYS & GIRLS CLUB OF SIMI VALLEY
27th Annual Swing for Kids Golf Classic 

September 15, 2016
FOOD SHARE
The First Inaugural Blue Jean Ball, A FOOD Share 
Signature Fundraiser, Walnut Grover at Tierra 
Rejada Farms

September 18, 2016
SANTA BARBARA MUSEUM OF ART
75: A Cause to Celebrate

September 23, 2016 
SANTA BARBARA BOTANIC GARDEN
Day Trip to Santa Cruz Island. Prices and 
registration at sbbg.org 

September 24, 2016
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER
Walk to End Alzheimer’s – Santa Maria
Waller Park

September 24, 2016
CABRILLO EDC
2016 Homebuyer Education Workshops
Cabrillo Economic Development Corporation,  
Ventura, 8:30 am - 5:30 pm

OCTOBER 2016

October 1, 2016 
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER
Walk to End Alzheimer’s, Oxnard 
The Collection at RiverPark 

Saturday, October 1, 2016 
AMERICAN HEART ASSOCIATION
Ventura County Heart Walk, Harbor Cove Beach, 
Ventura Harbor
www.venturaheartwalk.org

October 1, 2016 
DOMESTIC VIOLENCE SOLUTIONS
White Nights at the Museum - MOXI, The Wolf 
Museum of Exploration & Innovation

October 1-30, 2016
SANTA BARBARA BOTANIC GARDEN
10:00 am - 5:00 pm, daily
Fall Native Plant Sale

October 18,  2016 
GANNA WALSKA LOTUSLAND
Exceptional Plants: Lotusland Auction and Sale

October 22, 2016
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER
Walk to End Alzheimer’s – Thousand Oaks, 
California Lutheran University

October 22, 2016
BOYS & GIRLS CLUB OF GREATER CONEJO 
VALLEY
14th Annual ‘Stand Up For Kids’ Gala Dinner & 
Auction, Four Seasons Hotel Westlake Village

October 22, 2016
CABRILLO EDC
2016 Homebuyer Education Workshops
Cabrillo Economic Development Corporation,  
Ventura, 8:30 am - 5:30 pm

October 22, 2016
NATURETRACK FOUNDATION
Family Outdoor Adventure

October 22, 2016
UNITED BOYS & GIRLS CLUBS OF SANTA 
BARBARA COUNTY
Fall Gala at Deckers

October 29, 2016 
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER
Walk to End Alzheimer’s – San Luis Obispo, 
Mission Plaza

October 29, 2016 
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER
Walk to End Alzheimer’s, Santa Barbara
Fess Parker Doubletree Resort
 
October 29, 2016
AMERICAN HEART ASSOCIATION 
Santa Maria Heart & Stroke Walk
Waller Park
www.santamariaheartwalk.com

October 26-30, 2016 
POWERSHARES QQQ CHAMPIONSHIP
Showdown at Sherwood

NOVEMBER 2016

November 11, 2016
SEE INTERNATIONAL
Veteran’s Day & Kid’s Day Clinic - Free eye 
screenings and vouchers for eyeglasses for low 
income individuals.

November 18, 2016 
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER 
Alzheimer’s Women’s Initiative Luncheon “Your 
Brain Matters”, Fess Parker DoubleTree Resort

November 18, 2016 
VISITING NURSE & HOSPICE CARE
Circles of Care

November 5, 2016
BOYS & GIRLS CLUBS OF THE SANTA CLARA 
VALLEY
Annual Light up the Season Event

November 5, 2016
BOYS & GIRLS CLUB OF VENTURA
49th Great Futures Gala & Auction, Ventura Beach 
Marriott

November 5, 2016
NATURETRACK FOUNDATION
Figueroa Mountain Geology Hike

November 6, 2016 
ONCE UPON A WATERSHED
Patagonia Salmon Run Annual 5K Race

November 7, 2016 
OAKS CHRISTIAN SCHOOL
Golf Tournament & Ladies Tennis Tournament, 
Sherwood Country Club in Westlake Village.

November 16 & 17, 2016
NATURETRACK FOUNDATION
John Muir Laws Workshop

November 19, 2016
CABRILLO EDC
2016 Homebuyer Education Workshops
Cabrillo Economic Development Corporation,  
Ventura, 8:30 am - 5:30 pm

November 25, 2016
BOYS & GIRLS CLUBS OF GREATER OXNARD 
AND PORT HUENEME
27th Annual Donald K. Facciano Kids Auction & 
Gala, Residence Inn by Marriot

November 18-20, 2016
SANTA BARBARA BOTANIC GARDEN
Holiday Marketplace, 10am - 4pm  

CALENDAR OF EVENTS
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PODS Tri Counties supports many charity causes throughout 
San Luis Obispo, Santa Barbara and Ventura Counties. 

Giving back is part of their mission!

Angel for Arts

Big Brothers Big Sisters 

Boy Scouts of Ventura County

Boys & Girls Clubs

C.H.P. Holiday Toy Drive

California Strawberry Festival

California Visitors Center

Casa Pacifica

Catholic Charities

FOOD Share of Ventura County

Girls Rock in SB

Lighthouse for Women & Children

Ojai Music Festival

Oxnard Downtown Mgt. District

Oxnard Salsa Festival

Relay for Life

Salvation Army

SB County Stand Down 

Santa Maria Good Samaritan

Simi Valley Days

Toys 4 Tots

Turning Point Foundation

The City Center

Ventura County Rescue Mission

• Inventory management through holidays

• Onsite storage solution for renovation

• Long term inventory management

• Plus traditional moving and storage needs

PODS® develops cost effective, customized solutions 
that enables the retailer to complete projects with 
better labor & time management control.

Store at our Secure Storage 
Center for 3 Months, Get the 
4th Month FREE a $200 Value!

Use Promo Code: BUNDLE
Call us for other available offers!

*Some Restrictions Apply
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November 19, 2016
ST. VINCENT
St. Vincent’s Annual Fashion Show and Luncheon, 
Bishop Diego High School

DECEMBER 2016

December 2, 2016
BOYS & GIRLS CLUB OF MOORPARK 
Community Breakfast, Moorpark Country Club

December 2-4, 2016
FOOD SHARE
FOOD Share’s 5th Annual CAN-tree Collection
The Collection at RiverPark, Oxnard

December 6, 2016
VISITING NURSE & HOSPICE CARE
Angels Among Us, Solvang & Buellton
 
December 8, 2016
VISITING NURSE & HOSPICE CARE
Angels Among Us, Santa Barbara

December 10, 2016
CABRILLO EDC
2016 Homebuyer Education Workshops
Cabrillo Economic Development Corporation, 702 
County Square Dr., Ventura, 8:30 am - 5:30 pm 

December 11, 2016
BOYS & GIRLS CLUBS OF GREATER OXNARD 
AND PORT HUENEME
Santa to the sea, run with us and help us raise 
much-needed funds!

December 18, 2016
SEE INTERNATIONAL
Veteran’s Day & Kid’s Day Clinic - Free eye 
screenings and vouchers for eyeglasses for low 
income individuals.

JANUARY 2017

January 26, 2016
UNITED BOYS & GIRLS CLUBS OF SANTA 
BARBARA COUNTY
Annual Meeting

FEBRUARY 2017

February 3, 2017 
AMERICAN HEART ASSOCIATION
Wear Red Day Luncheon
Santa Maria Country Club
 
February 3, 2017
AMERICAN HEART ASSOCIATION 
Wear Red Day Luncheon
San Luis Obispo Country Club

February 12, 2017 
DOMESTIC VIOLENCE SOLUTIONS
Annual Luncheon

February 18, 2017
BOYS & GIRLS CLUBS OF THE SANTA CLARA 
VALLEY
Annual Auction/Dinner Saticoy Country Club 

February 24, 2017 
AMERICAN HEART ASSOCIATION 
Ventura County Go Red For Women Luncheon
Four Seasons Hotel Westlake Village
goredvc.heart.org

February 28, 2017
BOYS & GIRLS CLUB OF VENTURA
Power of One Youth of the Year Celebration & 
Fundraiser, Location - TBD

MARCH 2017

March 2017
MAKE-A-WISH TRI-COUNTIES 
Chi O Casino
Hosted by Cal Poly Chi Omega at Chumash 
Auditorium, Cal Poly SLO

March 3, 2017
MAKE-A-WISH TRI-COUNTIES 
Wish Night Celebration, Hyatt Westlake Plaza

March 9, 2017 
VISITING NURSE & HOSPICE CARE
PHorum: Perspectives in Healthcare 

March 17, 2017
BOYS & GIRLS CLUB OF GREATER CONEJO 
VALLEY
Superstars of the Year Celebration, Thousand 
Oaks Civic Arts Plaza

March 18, 2017
OAKS CHRISTIAN SCHOOL
Gala Auction Dinner, Four Seasons Hotel in 
Westlake Village.

APRIL 2017

April 2017
BOYS & GIRLS CLUB OF MOORPARK
30th Annual Great Futures Dinner & Auction Gala

April 1, 2017 
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER
A Swing to Remember Golf Tournament
Alisal Guest Ranch & Resort

April 29, 2016
BOYS & GIRLS CLUB OF CAMARILLO
Bids for Kids Auction Gala, Padre Serra Center, 
5:00 pm

April 29, 2017
SEE INTERNATIONAL
Lecture: Dr. Helena Ndume: 30,000 Surgeries 
and Counting

MAY  2017

May 2017
MAKE-A-WISH TRI-COUNTIES
Golf for Wishes
Hosted by Santa Maria Valley Physical Therapy, 
Santa Maria Country Club

May 5 & 6, 2017
UNITED BOYS & GIRLS CLUBS OF SANTA 
BARBARA COUNTY
Rally 4 Kids 

May 20, 2017
UNITED BOYS & GIRLS CLUBS OF SANTA 
BARBARA COUNTY
Carpinteria Kids Auction

May 12, 2017
VISITING NURSE & HOSPICE CARE
16th Annual Mother’s Day Luncheon

JUNE 2017

June 2017 
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER 
Blondes vs. Brunettes – Santa Rosa Park, San Luis 
Obispo

June 21, 2017
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER 
The Longest Day

JULY 2017

July 2017
ALZHEIMER’S ASSOCIATION, CALIFORNIA 
CENTRAL CHAPTER 
Blondes vs. Brunettes – Santa Barbara, Santa 
Barbara Polo & Racquet Club

AUGUST 2017

August 2017
MAKE-A-WISH TRI-COUNTIES 
Nuclear Challenge Golf Tournament, Cypress 
Ridge Golf Club, Santa Maria 

August 2017
ST. VINCENT
16th Annual Golf Classic, La Cumbre Country Club

SEPTEMBER 2017

September 2017
MAKE-A-WISH TRI-COUNTIES
Cruzin’ For Life Fund A Need Auction Hosted by 
Cruzin’ For Life at Santa Maria Fairpark 

September 18, 2017 
UNITED BOYS & GIRLS CLUBS OF SANTA 
BARBARA COUNTY
UBGC Golf Tournament at La Cumbre 
Country Club

CALENDAR OF EVENTS
(CONTINUED)
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Enriching the lives of inspiring athletes

®

12 DIFFERENT SPORTS

BASKETBALL
BOCCE
GOLF

GYMNASTICS
SWIMMING

TRACK & FIELD

SPRING
BOWLING

FLOOR HOCKEY
SOCCER

SOFTBALL
TENNIS

VOLLEYBALL

FALL

89¢ of every $1 raised goes
directly to athlete training and competition FOR OVER 500 CHILDREN & ADULTS

YEAR ROUND TRAINING & COMPETITION

Special Olympics Santa Barbara enriches the lives of more than 500 athletes with 
intellectual disabilities through sports, health, and leadership programs. With your 
help, even more Santa Barbara County athletes can get the support they deserve.

Visit sosc.org/santabarbara to volunteer or donate today.

Advertisement sponsored by Montecito Bank & Trust.
Special Olympics Santa Barbara County is the 2016 beneficiary of the Santa Barbara Triathlon.

AD_PCBTGivingGuide1_081516.indd   3 8/24/16   2:20 PM
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Sources: Phone and email surveys, publicly available tax and financial documents. Notes: 1 Tri-Counties Association for the Developmentally Disabled is the organization that does business as Tri-Counties Regional Center. 2 Visiting Nurse and 
Hospice Care includes Serenity House, an 18-bed in-patient facility. 3 Atterdag Village of Solvang was previously listed as Solvang Lutheran Home & Atterdag Village of Solvang. nr = not ranked. This list was completed in April 2016.

Nonprofits
Ranked by 2015 revenue

Rank
(Prior)

Name
Address
City, ZIP

Phone
Fax
Website 2015 revenue

No. of
employees Nonprofit mission Executive director(s) Year est.

1
(1)

Direct Relief
27 S. La Patera Lane
Goleta, 93117

(805) 964-4767
(805) 681-4838
www.directrelief.org $450.0 million 63

To improve the health and lives of people affected by poverty or emergency
situations through the mobilization of essential medical resources Thomas Tighe 1948

2
(2)

Tri-Counties Regional Center1

520 E. Montecito St.
Santa Barbara, 93103

(805) 962-7881
(805) 884-7229
www.tri-counties.org $244.1 million 306

Provides planning and support for individuals with developmental disabilities
to maximize opportunities for living, working and learning in the community Omar Noorzad 1968

3
(3)

Cal Poly Corp.
Bldg. 15, Cal Poly
San Luis Obispo, 93407

(805) 756-1451
(805) 756-5052
www.calpolycorporation.org $70.0 million 1,638

Provides commercial, fiscal and support services to assist and promote the
educational mission of Cal Poly and the California State University system Lorlie Leetham 1940

4
(4)

Clinicas Del Camino Real
200 S. Wells Road, Ste. 200
Ventura, 93004

(805) 659-1740
(805) 659-9959
www.clinicas.org $57.7 million 600

Operates 12 health care centers and provides services
at 32 schools Roberto Juarez 1971

5
(nr)

Aspiranet
5284 Adolfo Rd., Ste. 100
Camarillo, 93012

(805) 289-0120
(805) 289-0130
http://www.aspiranet.org/ $55.1 million 100

Aspiranet strengthens communities through seven core programs including:
foster care, adoption, residential, transition age youth, behavioral health,
intensive home based services and family and community services. Martie Miles 1975

6
(5)

Community Action Partnership
of San Luis Obispo County
1030 Southwood Drive
San Luis Obispo, 93401

(805) 544-4355
(805) 549-8388
www.capslo.org $50.8 million 537

Provides knowledge, motivation and opportunities allowing low-income
individuals and families to be self-sufficient Elizabeth Steinberg 1965

7
(6)

Vitamin Angels
PO Box 4490
Santa Barbara, 93140

(805) 564-8400
(805) 564-8499
www.vitaminangels.org $48.5 million 27

Helps at-risk populations in need – specifically pregnant women, new
mothers, and children under 5 – gain access to lifesaving and life-changing
micronutrients Howard Schiffer 1998

8
(8)

SEE International
5638 Hollister Ave., Ste. 210
Goleta, 93117

(805) 963-3303
(805) 965-3564
www.seeintl.org $46.3 million 18

Provides medical, surgical and educational services with the objective of
restoring sight and preventing blindness to the disadvantaged worldwide Randal Avolid 1974

9
(7)

Child Development Resources
of Ventura County
221 Ventura Blvd.
Oxnard, 93036

(805) 485-7878
(805) 278-0855
www.cdrv.org $33.1 million 386 Provides early care, education and family support services. Don Henniger 1980

10
(9)

Casa Pacifica Centers for Children
& Families
1722 S. Lewis Road
Camarillo, 93012

(805) 445-7800
(805) 987-7237
www.casapacifica.org $28.8 million 500

Provides care and treatment to abused, neglected and at-risk youth and their
families through campus-based and in-home services. Steven Elson 1994

11
(12)

Casa Dorinda
300 Hot Springs Road
Montecito, 93108

(805) 969-8011
(805) 969-8686
www.casadorinda.org $24.0 million 300

To offer life care services so that residents may continue to live their lives with
dignity, security and as independently and fully as they are able. Ronald Schaefer 1975

12
(11)

Visiting Nurse and Hospice Care2

509 E. Montecito St. Ste. 200
Santa Barbara, 93103

(805) 965-5555
(805) 690-6259
www.vnhcsb.org $23.6 million 340

Provides in-home nursing and rehabilitation, home hospice and palliative care
services, and personal care services in Santa Barbara County. Lynda Tanner 1908

13
(13)

Community Action Commission
of Santa Barbara County
5638 Hollister Ave.
Goleta, 93117

(805) 964-8857
(805) 683-5872
www.cacsb.com $23.0 million 367

Provides services for low-income families, healthy meals for seniors, home
weatherization and utility bill payment assistance and programs. Fran Forman 1967

14
(15)

FOOD Share Ventura County
4156 N. Southbank Road
Oxnard, 93036

(805) 983-7100
(805) 983-2326
www.foodshare.com $21.5 million 40

Provides nutrition and education to children, families and seniors in Ventura
County. Bonnie Atmore 1978

15
(18)

Goodwill Industries of Ventura
and Santa Barbara Counties
130 Lombard St.
Oxnard, 93030

(805) 981-0130
(805) 485-2867
www.goodwillvsb.org $21.1 million 430

Helps those with barriers to employment achieve economic independence
through training, education and employment Katherine Leahy 1997

16
(14)

PathPoint
315 W. Haley St., Ste. 102
Santa Barbara, 93101

(805) 966-3310
(805) 966-5582
www.pathpoint.org $20.6 million 430

Provides training and support services to empower people with disabilities or
disadvantages to live and work as valued community members. Cynthia Burton 1964

17
(10)

Rescue Mission Alliance
315 N. A St.
Oxnard, 93030

(805) 487-1234
(805) 487-2427
www.erescuemission.org $18.9 million 350 Offers necessities and guidance to homeless men, women and children. Gary Gray 1972

18
(16)

Livingston Memorial Visiting
Nurse Association
1996 Eastman Ave., Ste. 101
Ventura, 93003

(805) 642-0239
(805) 642-7402
www.lmvna.org $18.5 million 300

Home health, palliative, hospice and personal care. Makes house calls and
have been serving Ventura County residents of all ages since 1947. Lanyard Dial 1947

19
(20)

Foodbank of Santa Barbara County
4554 Hollister Ave.
Santa Barbara, 93110

(805) 967-5741
(805) 683-4951
www.foodbanksbc.org $16.7 million 44

Distribute 9.7 million pounds of food via 300 local health and human services
organizations and programs annually. Erik Talkin 1982

20
(23)

Family Care Network, Inc.
1255 Kendall Road
San Luis Obispo, 93401

(805) 781-3535
(805) 781-3538
www.fcni.org $14.4 million 195

Community-based organization serving children, youth and families impacted
by trauma. Services include home-based care for children and youth,
affordable housing and support for homeless families. Jim Roberts 1987

21
(19)

Planned Parenthood California Central Coast
518 Garden St.
Santa Barbara, 93101

(805) 963-2445
(805) 965-2292
www.ppcentralcoast.org $14.4 million 124

Addressing the need for access to low-cost reproductive health care and
family planning. Jenna Tosh 1964

22
(nr)

Atterdag Village of Solvang3

636 Atterdag Road
Solvang, 93463

(805) 688-3263
(805) 688-8574
www.peoplewhocare.com $14.4 million 164 Provide high-quality services for the elderly. Chris Parker 1951

23
(nr)

Santa Barbara Neighborhood Clinics
915 N. Milpas St., 2nd Floor
Santa Barbara, 93103

(805) 617-7850
(805) 963-8880
www.sbclinics.org $13.0 million 131

Provide high-quality, affordable, comprehensive health care to all people
regardless of their ability to pay, especially those uninsured and otherwise
underserved. Charles Fenzi 1998

24
(24)

The Arc of Ventura County
5103 Walker St.
Ventura, 93003

(805) 650-8611
(805) 644-7308
www.arcvc.org $11.9 million 254

The Arc of Ventura County promotes and protects the rights of people with
intellectual and developmental disabilities through services that actively
support their full inclusion and participation in the community. Patricia Schulz 1954

25
(nr)

VTC Enterprises
2445 A St.
Santa Maria, 93456

(805) 928-5000
(805) 922-9359
www.vtc-sm.org $11.3 million 344

Provides vocational, independent living, social and advocacy services and
employment for adults with disabilities. Jason Telander 1962

Sources: Phone and email surveys, publicly available tax and financial documents. Notes:1 Tri-Counties Association for the Developmentally Disabled is the organization that does business as Tri-Counties Regional Center 2 Visiting Nurse and Hospice Care includes Serenity House,
an 18-bed in-patient facility. 3 Atterdag Village of Solvang was previously listed as Solvang Lutheran Home & Atterdag Village of Solvang. nr = not ranked. wnd = would not disclose. This list was completed in September 2014.

THE LIST Nonprofits
Ranked by revenue
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Sources: Email surveys, phone interviews and Internet research. Notes: 1 John Heubusch is the executive director of The Ronald Reagan Presidential Foundation, which sustains the Ronald Reagan Presidential Library. 2 Jeffrey 
Armstrong is Cal Poly Foundation’s president and CEO. 3  Music Academy of the West’s assets are from 2014. 4 Scott Reed is Music Academy of the West’s president and CEO. 5 Heidi McPherson is the the CEO of The Community 
Foundation San Luis Obispo County Notes: n/a = not available. This list was completed in February and updated in September 2016.

Foundations
Ranked by total assets

Rank
(Prior)

Name
Address
City, ZIP

Phone
Fax
Website

Total
assets Funding purpose

Executive
director

Year
est.

1
(1)

Santa Barbara Foundation
1111 Chapala St., Ste. 200
Santa Barbara, 93101

(805) 963-1873
(805) 966-2345
www.sbfoundation.org

$310.0
million

To address community needs, making a positive and
lasting impact in Santa Barbara County. Ronald Gallo 1928

2
(2)

Ronald Reagan Presidential Foundation and
Institute
40 Presidential Drive, Ste. 200
Simi Valley, 93065

(805) 522-2977
(805) 520-9702
www.reaganlibrary.com

$287.0
million

Maintain and operate a presidential library and museum;
Air Force One, Presidential Learning Center and Reagan
Institute. John Heubusch1 1987

3
(3)

Santa Barbara Cottage Hospital Foundation
PO Box 689
Santa Barbara, 93102

(805) 879-8980
(805) 879-8978
www.cottagehealth.org

$282.0
million

Rebuilding of Santa Barbara Cottage Hospital, physician
and nursing education and patient care. David Dietrich 1982

4
(4)

Cal Poly Foundation
1 Grand Ave., Bldg. 117
San Luis Obispo, 93407

(805) 756-1141
(805) 756-2711
www.foundation.calpoly.edu

$281.4
million

Assists Cal Poly San Luis Obispo in the acquisition,
investment and administration of donations to the
university. Jeffrey Armstrong2 2006

5
(5)

UC Santa Barbara Foundation
4129 Cheadle Hall
Santa Barbara, 93106

(805) 893-2600
(805) 893-3583
www.ia.ucsb.edu/ucsb-foundation

$169.0
million

Generates and administers private gifts to the campus,
including support for students, research and instruction. Beverly Colgate 1973

6
(10)

Gene Haas Foundation
2800 Sturgis Road
Oxnard, 93030

(310) 268-2000
n/a
www.ghaasfoundation.org

$160.0
million

To benefit Ventura County children, families and the
indigent and provide scholarships for skills-based career
training programs. Kathy Looman 1999

7
(6)

Ventura County Community Foundation
4001 Mission Oaks Blvd., Ste. A
Camarillo, 93012

(805) 988-0196
(805) 484-2700
www.vccf.org

$137.0
million

To promote and enable philanthropy to improve the overall
community in Ventura County. Vanessa Bechtel 1987

8
(7)

Sansum Clinic
470 S. Patterson Ave.
Santa Barbara, 93111

(805) 681-7500
(805) 681-7710
www.sansumclinic.org

$122.7
million

To provide high-quality health care to every patient
through a physician-patient partnership. Kurt Ransohoff 1921

9
(8)

Amgen Foundation
1 Amgen Center Drive
Thousand Oaks, 91320

(805) 447-4056
(805) 376-1258
www.amgen.com

$110.0
million

Advancing science education and strengthening
communities where Amgen staff members live and work. Eduardo Cetlin 1991

10
(9)

Hutton Parker Foundation
26 W. Anapamu St., Fourth floor
Santa Barbara, 93101

(805) 957-4740
(805) 957-4743
www.huttonfoundation.org

$104.0
million

To provide organizational sustainability to community-
based nonprofits in Santa Barbara County. Thomas Parker 1980

11
(11)

Hogan Family Foundation
2834 Borchard Road
Newbury Park, 91320

(805) 480-3030
(805) 480-3040
www.hoganfoundation.org

$92.0
million

Gardens of the World, entrepreneurship programs, Rancho
St. Francis equestrian education, Hogan Angel Flight, Big
Paws 4 a Cause dog rescue. Christine Hogan 1999

12
(12)

Music Academy of the West
1070 Fairway Road
Santa Barbara, 93108

(805) 969-4726
(805) 969-0686
www.musicacademy.org

$83.0

million3 Musical education for gifted and advanced students. Scott Reed4 1947

13
(13)

SBCC Foundation
721 Cliff Drive
Santa Barbara, 93109

(805) 730-4401
(805) 965-3161
www.sbccfoundation.org

$56.0
million

To support Santa Barbara Community College students
and programs through sustained philanthropy. Geoff Green 1976

14
(16)

The Community Foundation
San Luis Obispo County
550 Dana St.
San Luis Obispo, 93401

(805) 543-2323
(805) 543-2346
www.cfsloco.org

$52.0
million

To promote philanthropy and assist donors in meeting the
needs and interests of San Luis Obispo County. Heidi McPherson5 1998

15
(15)

Ann Jackson Family Foundation
PO Box 5580
Santa Barbara, 93150

(805) 969-2258
(805) 969-0315
www.annjacksonfamilyfoundation.org

$48.0
million

Health and human services, arts, education, community
institutions and resources. Palmer Jackson 1978

16
(14)

Scholarship Foundation of Santa Barbara
2253 Las Positas Road
Santa Barbara, 93105

(805) 687-6065
(805) 687-6031
www.sbscholarship.org

$44.3
million

Support of Santa Barbara County students in their pursuit
of higher education w/financial aid advising and
scholarships. Candace Winkler 1962

17
(20)

Santa Barbara Bowl Foundation
1122 N. Milpas St.
Santa Barbara, 93103

(805) 962-7411
(805) 962-7858
www.sbbowl.com

$43.2
million Supports the Santa Barbara Bowl. Rick Boller 1981

18
(18)

Santa Barbara Hospice Foundation
2050 Alameda Padre Serra, Ste. 100
Santa Barbara, 93103

(805) 563-8820
(805) 563-8821
www.hospiceofsantabarbara.org

$38.1
million Provides financial support to Hospice of Santa Barbara. Bruce McRoy 1983

19
(19)

Wendy P. McCaw Foundation
PO Box 939
Santa Barbara, 93102

(805) 965-8080
(805) 965-6050
www.wendy-mccaw.com

$37.0
million

Wildlife and environmental projects, animal protection and
welfare, historic preservation. Wendy McCaw 1998

20
(nr)

Alice Tweed Tuohy Foundation
205 E. Carrillo St., Ste. 219
Santa Barbara, 93101

(805) 962-6430
(805) 962-7135
n/a

$20.5
million

Youth, education, health and medicine, Tweed Art
Museum. John Mackall 1956

Sources: Email and phone surveys. Notes:1 Deborah Read is the CEO of the Cal Poly Foundation. 2 Peter Zierhut is manager of the Gene Haas Foundation. 3 Jim Rivera is the interim executive director for the SBCC Foundation. 4
McPherson is the currently the CEO of The Community Foundation San Luis Obispo County Notes:1 John Heubusch is the executive director of The Ronald Reagan Presidential Foundation, which sustains the Ronald Reagan
Presidential Library. 2 Jeffrey Armstrong is Cal Poly Foundation's president and CEO. 3 Music Academy of the West's assets are from 2014. 4 Scott Reed is Music Academy of the West's president and CEO. 5 McPherson is the
the CEO of The Community Foundation San Luis Obispo County Notes: n/a = not available. nr = not ranked. The following foundations either did not respond to survey requests, or choose not to disclose their total assets, so data
on file was used: Gene Hass Foundation, Hogan Family Foundation, Music Academy of the West and the Wendy P. McCaw Foundation. This list was completed in February and updated in September of 2015.

THE LIST Foundations
Ranked by total assets
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SOCIAL MEDIA

Alzheimer’s Association, California Central Chapter

@AlzCentral

Alzheimer’s Association, California Central Chapter

YEAR ESTABLISHED

The Alzheimer’s Association, California 
Central Chapter was established in 1984.

SERVICE AREA

We provide a full range of free and vital 
services to more than 40,000 families 
through offices in Santa Barbara, Ventura, 
and San Luis Obispo Counties. Many of 
those services are available in Spanish.

MISSION

To eliminate Alzheimer’s disease through 
the advancement of research; to provide 
and enhance care and support for all 
affected; and to reduce the risk of dementia 
through the promotion of brain health.

VOLUNTEER OPPORTUNITIES

We need you!
We offer a wide range of volunteer 
opportunities, from helping with a special 
event to serving as a support group facilitator. 
If you are interested in volunteering, please 
contact your local Alzheimer’s Association 
office to learn more about how you can utilize 
your talents to make a difference in the fight to 
end Alzheimer’s.

GIVING OPPORTUNITIES

Sponsor a special project or major event:  
You or your company or foundation can help 
launch or grow special projects with the power 
to transform the future of Alzheimer’s. You 
can also be a part of high-profile events such 
as the Walk to End Alzheimer’s, The Longest 
Day, Blondes vs. Brunettes, the Alzheimer’s 
Women’s Initiative Luncheon ‘Your Brain 
Matters’, A Swing to Remember Golf 
Tournament, and the Alzheimer’s Association 
Professional Education Conference

Join the Alois Society:  Membership in the 
prestigious Alois Society, with an annual gift of 
$1,000 or more, provides the opportunity to be 
at the forefront in the fight against the disease 
and helps us move closer to a world without 
Alzheimer’s

Join the Aspire Society:  With a gift of 
$10,000 or more, you can be a part of our 
global society of major donors, supporting a 
wide range of strategically important initiatives 
to advance the effort to end Alzheimer’s 
disease.

Join the Founders Society: The Founders 
Society honors those who have remembered 
the Association in their estate plans. For many 
supporters, estate gifts offer the greatest 
potential to change the future of Alzheimer’s 
disease.

Every gift moves us closer to our vision of 
a world without Alzheimer’s. Thank you for 
considering how you can make the greatest 
difference. 

To learn more, please contact Mitchel 
Sloan, Vice President of Development & 
Communications at 805.892.4259, x102 or 
at msloan@alz.org.

PROGRAMS

Our vital and free program services include: 
• Education for Caregivers and Professionals
•Information and Referrals
•Support Groups
•Family Care Consultations 
•Community Awareness

Our Association is the largest private or 
nonprofit funder of Alzheimer research in 
the world, providing more than $350 million 
to more than 2,300 scientific investigations 
since our inception.

For more information, please contact 
Donna Beal, Vice President of Program 
Services & Advocacy at 805.892.4259, 
x107 or at dbeal@alz.org. 

BOARD OF DIRECTORS

Alzheimer’s 
Association, 
California Central 
Chapter
Chapter Headquarters
Santa Barbara
1528 Chapala Street, Suite 204
Santa Barbara, CA 93101
805.892.4259

Santa Maria (Regional Office)
120 East Jones Street, Suite 113
Santa Maria, CA 93454
805.636.6432 

Ventura County (Regional Office)
145 Hodencamp Road, Suite 205
Thousand Oaks, CA 91360 
805.494.5200

San Luis Obispo County (Regional Of-
fice)
3232 S. Higuera Street, Suite 101A 
San Luis Obispo, CA 93401
805.547.3830

SPONSORED BY: HERITAGE OAKS BANK

Danna McGrew
Chair
Robert Short
Vice Chair
Simone 
Lagomarsino
Treasurer
Michael Hellman
Secretary

Sharon Bick

Jeff Branco

Benjamin Bycel

Leigh Cashman

Katina Etsell

Jessica Foster

Kiersten Hess

Kenneth Kosik, 
M.D.

Richard Mann

Dana Newquist

Lol Sorenson

Teresa Valko

William Vasquez

Robert Hirsch
Emeritus

Sharon Kennedy
Emeritus

Charlie Zimmer
Emeritus

FUNDRAISING EVENTS

Walk to End Alzheimer’s – Santa Maria
Waller Park: September 24, 2016

Walk to End Alzheimer’s – Oxnard 
The Collection at RiverPark: October 1, 
2016

Walk to End Alzheimer’s – Thousand 
Oaks California Lutheran University: 
October 22, 2016

Walk to End Alzheimer’s – San Luis 
Obispo Mission Plaza: October 29, 2016

Walk to End Alzheimer’s – Santa 
Barbara Fess Parker Doubletree Resort: 
October 29, 2016 

Alzheimer’s Women’s Initiative 
Luncheon “Your Brain Matters” Fess 
Parker DoubleTree Resort: November 18, 
2016

A Swing to Remember Golf 
Tournament Alisal Guest Ranch & Resort 
“Ranch & River Courses”: April 1, 2017

The Longest Day: June 21, 2017

Blondes vs. Brunettes – San Luis 
Obispo Santa Rosa Park: June 2017

Blondes vs. Brunettes – Santa Barbara
July 2017: Santa Barbara Polo & Racquet 
Club
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Member FDIC

HeritageOaksBank.com

Arroyo Grande • Atascadero • Cambria • Goleta • Morro Bay • Oxnard   
Paso Robles • San Luis Obispo • Santa Barbara • Santa Maria • Templeton 

 

We’re central to the coast ®

The Alzheimer’s Association holds a special place in the hearts of everyone at Heritage Oaks Bank.  
Year after year, our gung-ho employee volunteers put their best feet forward at the Walk to End 
Alzheimer’s events throughout the central coast. And our bank is proud to serve as an annual  
sponsor and supporter of the valuable work performed by the Alzheimer’s Association California 
Central Chapter.  

...and present the talk. 

 This year, we’re very excited to be the Presenting Sponsor of the third annual   
 Alzheimer’s Women’s Initiative (AWI) “Your Brain Matters” luncheon where we will  
 be honoring caregivers, recognizing Anne and Kirk Douglas with the prestigious  
 2016 AWI Leadership Award, and presenting keynote speaker, Maria C. Carrillo, Ph.D.,  
 Chief Science Officer of the Alzheimer’s Association. Join us on November 18 at the 
Fess Parker Doubletree Resort in Santa Barbara for this very special event. For tickets contact  
Katelyn Reeves 805 892-4259 x103. 
 
 At Heritage Oaks Bank, participation in the Alzheimer’s Association is only one way we demonstrate  
our commitment to the communities where we live, work and raise our families. We feel privileged  
to support a wide range of worthwhile local nonprofits that make such a difference in all our lives. 
 
A community bank in every sense of the word. That’s why we’re central to the coast. 

As a longtime sponsor of our  
local Alzheimer’s Association,
we walk the walk...

Maria C. Carrillo, Ph.D.
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SOCIAL MEDIA

AHACentralCoast

@AHACentralCoast

@AHACentralCoast 

YEAR ESTABLISHED
Six cardiologists representing several groups 
founded the American Heart Association in 1924.

SERVICE AREA        
The Central Coast American Heart Association 
serves Santa Barbara, San Luis Obispo and 
Ventura counties.

MISSION
To build healthier lives, free of cardiovascular 
diseases and stroke.

GOALS
To improve the cardiovascular health of all 
Americans by 20% while reducing death due to 
cardiovascular disease and stroke by 20% by 
2020.

We work every minute of every day to advance 
groundbreaking medical research, spread 
lifesaving knowledge and reach out to people of all 
ages. We’re creating healthier communities safe 
from the devastation of heart disease and stroke 
to ensure stronger, longer lives for you and your 
loved ones.

GIVING OPPORTUNITIES
Sponsorship opportunities available for Go Red For 
Women, Heart & Stroke Walk/Run and Heart Ball:

• Silent Auction items
• Gently used and new designer handbags
• Gift Certificates for Heart & Stroke Walks
• Vehicle donations through our website: http://

www.onecarhelpsheart.com/
• Graphic design support
• Printing support
• Event volunteers

VOLUNTEER OPPORTUNITIES
The most important goals of the American Heart 
Association can only be achieved through the efforts 
of dedicated, passionate volunteers. Please consider 
lending your talents and time to one or more of the 
following opportunities. 

• Survivors Speakers
• Power to End Stroke Ambassadors
• Workshop Facilitators- nurses, nutrition, fitness
• Physician Speakers
• Healthy Cooking Volunteers
• Heart & Stroke Walk Team Captains
• Walking Club Coordinators
• National Eating Healthy Day (November)
• Health Fair Volunteers
• Office support with special events
• “You Are the Cure” Advocates
• School Assembly Visitors
• Wear Red Day Coordinators (February)
• National Walking Day (April)
• In-Kind Donations

PROGRAMS AND SERVICES 

Go Red for Women/Por la Vida, el Rojo
An ongoing program of education and events to 
increase awareness of heart disease and stroke as 
the No. 1 and No. 3 killers of women. Wear Red Day 
is a call to action for women to Love Their Heart and 
Go Red the first Friday in February. The Go Red For 
Women Luncheon is held annually and celebrates the 
women in our lives.

Heart & Stroke Walk/Run
The Heart Walk is a great opportunity to promote 
healthy living and celebrate your success. Central 
Coast companies and their employees, families & 
friends will walk and raise lifesaving dollars to support 
local cardiovascular and stroke community education 
and research programs.
Every element of the “My Heart. My Life.” Heart Walk 
is designed to 1. Create a stronger community among 
participants, 2. Instill passion for reducing disability 
and death from cardiovascular disease and stroke, 
and 3. Generate excitement for a new or renewed 
commitment to heart-healthy living.

Go Red for Women Luncheon
These luncheons are premiere fund-raising events 
held in more than 200 cities nationwide. Themed 
around sisterhood & inspiration, these luncheons are 
life changing experiences that focus on three areas 
to support the fight against heart disease in women: 
1. Heightening awareness of the issue, 2. Creating 

a passionate call to action, 3. Generating funds to 
support education & research.
Activities feature educational topics about heart 
disease, risk factors and heart health, as well as 
guest speakers and medical experts.

Heart Ball
The American Heart Association presents an 
event to raise funds for research and initiatives 
preventing heart disease to helping our children 
live stronger, healthier lives with education and 
public policies that effect where they live, learn and 
play. New information in the areas of congenital 
heart defects, heart transplants in children, 
cholesterol levels in teens and diabetes rates in 
children as well as adolescents are just a few 
areas we are currently investigating.

My Heart. My Life.
The American Heart Association’s My Heart. My 
Life. is a comprehensive new health, wellness 
and fitness platform to empower Americans to get 
healthier. A key goal of My Heart. My Life. is to 
increase the number of people who understand 
the link between their health and their risk of heart 
disease and stroke.

Saving Strokes
Saving Strokes is a free program for stroke 
survivors and their caregivers to introduce them 
to golf as a method of physical activity and 
socialization. Participants do not need to have prior 
golf experience.

Jump Rope for Heart/Hoops for Heart
Jump Rope for Heart/Hoops for Heart youth 
programs teach elementary & middle school 
students how to live a heart healthy lifestyle! 
Students learn about healthy habits such as 
good nutrition & physical education as well as 
the importance of community service through 
fundraising activities.

BOARD OF DIRECTORS
2016-2017 Board of Directors, Central Coast 
Division

Board President

Michael Shenoda, M.D., FACC, FSCAI – Sansum 
Clinic

Board Chair

Renee Grubb – Co-Founder, Village Properties

Leadership Development Chair

Sarah Jaimes – Corporate Sales Executive, Citrix

Immediate Past President

Joseph Aragon, M.D., FACC, FSCAI – Sansum 
Clinic

Immediate Past Chair

Jill Fonte – Director of Marketing, Sansum Clinic

Board Members

• Tyler Dobson – Vice President, Commercial 
Relationship Manager, Wells Fargo

• Lisa Moore - Vice President Clinical Services,, 
Cottage Health

• Angelo Salvucci, M.D., FACEP – Medical 
Director, Santa Barbara and Ventura Counties

• Wayne Siemens – Owner, Santa Barbara 
Capital

• Joi Stephens – Santa Barbara Police 
Foundation, Co-Founder SB Firefighter Alliance

American Heart 
Association – 
Central Coast 
and Ventura County 
Division 

212 West Figueroa Street
Santa Barbara, CA. 93101 

P: 805.963.8862  
W: www.heart.org/centralcoast 

SPONSORED BY: DIGNITY HEALTH
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Thank You  
The American Heart Associaon celebrates the Dignity Health  
Central Coast Hospitals and its extended Health Care Network 
for being a leader in cardiovascular health, and helping people 

enjoy more of life’s precious moments.  
Life is why we do what we do. 

 
Thank You Dignity Health Central Coast for bringing the  

Life is Why iniave to San Luis Obispo County,  
Santa Barbara County and Ventura County.  

 
Please join us in celebrang this partnership at the  

2016 Heart  & Stroke Walk events, as well as the  
2017 Go Red For Women events.  

Dates and locaons can be found at  
www.heart.org/LifeisWhyCentralCoast 

For more information contact your local  American Heart Association at  
(805) 963-8862 or visit heart.org/LifeisWhyCentralCoast 

Arroyo Grande  
Community Hospital 

St. John’s Regional  
Medical Center 

French Hospital  
Medical Center 

Marian Regional  
Medical Center 

St. John’s Pleasant 
Valley Hospital  
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SOCIAL MEDIA

Red Cross Ventura 

American Red Cross of the Pacific Coast 

@RedCrossVentura 

@RedCrossCoast

YEAR ESTABLISHED

Clara Barton founded the American Red 
Cross in Washington, D.C. on May 21, 
1881

American  
Red Cross 

Ventura 
Betty Plotkin Center 
836 Calle Plano 
Camarillo, CA 93012 
P: 805.987.1514 
 
Santa Barbara 
2707 State Street 
Santa Barbara, CA 93105 
P: 805.687.1331 
 
San Luis Obispo 
225 Prado Road Suite A 
San Luis Obispo, CA 93401 
P: 805.543.0696 
 
W: www.redcross.org/centralcalifornia

SERVICE AREA        

We have more than 1,000 volunteers 
serving our friends and neighbors 
throughout Ventura, Santa Barbara and 
San Luis Obispo Counties.

MISSION

The American Red Cross prevents and 
alleviates human suffering in the face 
of emergencies by mobilizing the power 
of volunteers and the generosity of our 
donors.

HOW YOU CAN HELP

Get Training in Preparedness, Health 
and Safety:
From disaster preparedness, to CPR, to 
first aid, the Red Cross can teach your 
people how to be ready, healthy and 
safe. Schedule training sessions at your 
business. Enroll in our courses.

Become a Ready 365 Partner
Ready 365 is the Red Cross partnership 
program with businesses. When your 
company becomes a Ready 365 partner, 
you support the Red Cross through 
donation and help tell the Red Cross story.

Host a Blood Drive
Turn your business into the site of a 
Red Cross mobile blood drive. Let the 
community know that you support the 
Red Cross in providing lifesaving blood.

Sponsor Heroes for the Red Cross
Every year, we celebrate Heroes for 
the Red Cross, ordinary people from 
our communities who have made an 
extraordinary difference. Your corporate 
sponsorship shows you believe in heroes 
too.

Recruit Volunteers
The good people working for your 
company are exactly who we need to 
fulfill the Red Cross mission. Volunteers 
make up 90 percent of the Red Cross. 
Spread the word with your employees: 
join the Red Cross today!

2016 HOME FIRE CAMPAIGN

Your local Red Cross responds to 
hundreds of home fires every year, 
providing hope and relief to families 
who have lost everything. Join the Red 
Cross on our mission to build stronger 
and more resilient communities through 
free smoke alarm installations in local 
neighborhoods. 

To know when the Red Cross will 
install free smoke alarms in your 
coastal community, please check the 
Red Cross Central California Home 
Fire Campaign website at redcross.
org/cencalhfc

 

LEADERSHIP

Jim McGee

Chief Executive Officer

Loren Leidinger-Avila

Chief Development Officer

Jessica Piffero

Regional Communicator

BOARD CHAIRS

Ventura Chapter
Melissa Livingston 
Board Chair

Hannah Wirz
Vice-Chair

Pacific Coast Chapter
Beth Johnson
Board Chair

Rondi Guthrie
Government Relations Committee Lead
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The Red Cross responds to nearly 
70,000 disasters each year in the 
United States – and the vast majority 
of those are home res.

That’s why the Red Cross launched 
the Home Fire Campaign to reduce 
deaths and injuries from home res 
by as much as 25 percent over the 
next ve years.

Join us for the next event in your 
area. Learn more at 
redcross.org/centralcalifornia

rity 

d 
e 
s 
e 

Building stronger communities.
One smoke alarm at a time.
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MISSION

To inspire and enable all young people, 
especially those who need us most, to 
reach their full potential as productive, 
responsible and caring citizens.

WHAT WE DO

At little or no cost to families, Boys & 
Girls Clubs provide social, educational 
and recreational programs to all youth 
6-18 years old.  More than 25,000 
children and teens attend a Boys & 
Girls Club in Ventura County. Working 
parents choose the Clubs because they 
are safe, nurturing and provide cost-
effective care for their kids afterschool 
and in the summer. Club members 
choose engaging, enriching activities that 
improve grades and build meaningful 
relationships with peers and adults. 

PROGRAMS 

Our Formula for Impact model  is a proven 
strategy for positive youth development, 
it serves as a roadmap for Clubs to help 
ensure that members achieve our priority 
outcomes of Academic Success, Good 
Character and Citizenship, and Healthy 
Lifestyles.

It represents the five key elements for 
positive youth development:

1. A Safe, Positive Environment
2. Fun
3. Supportive Relationships
4. Opportunities and Expectations
5. Recognition

The formula also incorporates high-yield 
learning activities, targeted programs and 
regular attendance for kids who need it most

VOLUNTEER OPPORTUNITIES

• Coaches and Officials
• Guest Speakers
• Homework Tutors 
• Workshop Leaders
• Career mentors
• Leadership Advisors
• Program volunteers
• Fundraising
• Internships
• Maintenance
• “Be Great” Program Mentors
• Counselor in Training (CIT)

GIVING OPPORTUNITIES

Great Futures Annual Campaign:
Your contribution will provide young people 
with the support and programs to navigate 
beyond their circumstances and succeed in 
life. Annual membership fees are low at the 
Clubs and no one is turned away regardless 
of ability to pay. To help support a Club, visit 
the Club in your community’s website 

Corporate Involvement: 
Businesses and corporations may give at 
a specific funding level, be included in our 
fundraising events and or create employee 
volunteer opportunities in our Clubs.  

Planned Giving: 
Include Boys & Girls Clubs as part of your 
estate planning.

Employer Giving Campaigns:
Include Boys & Girls Clubs  in your 
employee payroll deduction program.

Event Sponsorship:
Help by sponsoring a special event of your 
choice. Call the Club in your community 
for ways to get involved 

EVENTS

Camarillo:
• 4/29/17: Bids for Kids Auction Gala, 

Padre Serra Center at 5:00 p.m.
• 50th Anniversary Celebration at the Boys 

& Girls Club of Camarillo. Date: TBD. 
Conejo:

• 10/22/16: 14th Annual ‘Stand Up 
For Kids’ Gala Dinner & Auction, 
Four Seasons Hotel Westlake Village

• 3/17/17: Superstars of the Year 
Celebration , Thousand Oaks Civic 
Arts Plaza 

Moorpark:
• 12/02/16: Community Breakfast, 

Moorpark Country Club
• 04/2017: 30th Annual Great Futures 

Dinner & Auction Gala
 Oxnard & Port Hueneme:

• 11/25/16: 27th Annual Donald K. 
Facciano Kids Auction & Gala, 
Residence Inn by Marriott

• 12/11/16: Santa to the sea, run with us 
and help us raise much needed funds! 

Santa Clara Valley:
• 11/5/2016: Annual Light up the Season 

Event
• 2/18/2017: Annual Auction/Dinner 

Saticoy Country Club 
Simi Valley:

• 08/26/16 through 08/28/16: Macy’s 
Shop for a Cause- Purchase a 
$5 Shopping Pass for exclusive 
savings at Macy’s!

• 09/12/16: 27th Annual Swing for Kids 
Golf Classic 

Ventura:
• 11/5/16: 49th Great Futures Gala & 

Auction, Ventura Beach Marriott
• 2/28/17: Power of One Youth 

of the Year Celebration & 
Fundraiser, Location: TBD

IMPACT 

• Nearly all parents (97%) agree that their 
children are in a safe environment when 
attending the Club.

• 89% of parents agree that their children 
are more confident in themselves since 
coming to the Club.

• 78% of parents say their child’s school 
performance has improved since attend-
ing the Club.

• 97% of Club members pass the high 
school exit exam compared to 70% of 
Ventura County youth.

• 76% of parents agree their children have 
shown more interest in regular exercise 
since attending the Club

Boys & Girls Clubs

Boys & Girls Club of Camarillo
1500 Temple Ave., Camarillo, CA 93010
805.482.8113 · www.bgccam.org

Boys & Girls Clubs of Greater Conejo Valley
5137 Clareton Dr., Suite 270
Agoura Hills, CA 91301
818.706.0905 · www.bgcconejo.org

Boys & Girls Clubs of Greater Oxnard 
and Port Hueneme
1900 W. Fifth St., Oxnard, CA 93030
805.815.4959 · www.bgcop.org

Boys & Girls Club of Moorpark
P.O. Box 514, Moorpark, CA 93020
805.529.1140 · www.bgcmoorpark.org

Boys & Girls Club of Santa Clara Valley
P.O. Box 152, Santa Paula, CA 93020
805.525.7910 · www.bgclubscv.org

Boys & Girls Club of Simi Valley
2850 Lemon Dr., Simi Valley, CA 93063
805.527.4437 · www.bgcsimi.com

Boys & Girls Club of Greater Ventura
6020 Nicolle St., Suite D, Ventura, CA 93003
805.641.5585 · www.bgclubventra.org
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$15.45 

$1.00 

Boys & Girls Club of Camarillo 
1500 Temple Avenue, Camarillo, CA 93010 
805.482.8113 · www.bgccam.org 
 
Boys & Girls Clubs of Greater Conejo Valley 
5137 Clareton Drive, Suite 270 
Agoura Hills, CA 91301 
818.706.0905 · www.bgcconejo.org  
 
Boys & Girls Clubs of Greater Oxnard and 
Port Hueneme  
1900 W. Fifth Street, Oxnard, CA 93030 
805.815.4959 · www.bgcop.org  
 
Boys & Girls Club of Moorpark 
P.O. Box 514, Moorpark, CA 93020 
805.529.1140 · www.bgcmoorpark.org 

Boys & Girls Club of Santa Clara Valley  
P.O. Box 152, Santa Paula, CA 93061 
805.525.7910 · www.bgclubscv.org 
 
Boys & Girls Club of Simi Valley 
2850 Lemon Drive, Simi Valley, CA 93063 
805.527.4437 · www.bgcsimi.com  
 
Boys & Girls Club of Greater Ventura 
6020 Nicolle Street, Suite D, Ventura, CA 93003 
805.641.5585 · www.bgclubventura.org 
 

*The Boys & Girls Clubs in Ventura County: Serving the Economic Interests of the Region while 
Providing a Positive Place for Kids.  2014, Jamshid Damooei, Ph.D.,                                                                                           
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California Lutheran 
University 

60 W. Olsen Rd., #1600
Thousand Oaks, CA 91360

P: 805.493.3158
F: 805.493.3497
W: www.callutheran.edu

ABOUT

California Lutheran University is com-
mitted to helping students pursue their 
passions to discover their purpose, and 
follow that purpose to transform their 
community − and the world. That is 
why our dedicated, accomplished fac-
ulty works with small classes of under-
graduate and graduate students who 
are open-minded − about ideas, about 
people, and about faith − and are seek-
ing to grow as individuals while they 
excel academically. 

2017 GOALS

In addition to guiding students to dis-
cover and live their purpose, our stra-
tegic goals include setting the highest 
academic standards, supporting student 
achievement across all programs, and 
building and modernizing sustainable 
facilities, and attracting students of high 
ideals and promise. We advance these 
goals by:

• Providing greater financial assis-
tance for deserving students;

• Supporting innovative academic 
programs;

• Strengthening and expanding cam-
pus art and science programs and 
facilities.

PROGRAMS

Through our undergraduate programs, we 
offer 36 majors, 35 minors, and 7 pre-pro-
fessional programs. Additionally, our Bach-
elor’s Degree for Professionals program 
is designed to meet the needs of part-time 
returning adult students.

Our highly regarded graduate programs in-
clude post-graduate degrees in business, 
computer science, education, psychol-
ogy, and public policy and administration, 
with doctorates in educational leadership, 
higher education leadership, and clinical 
psychology. We also offer post-graduate 
credentials and certifications.

GIVING OPPORTUNITIES

Several philanthropic opportunities help 
make our mission possible:

• CLU Annual Fund: Financial gifts are 
put to use where they are needed 
most, including student financial assis-
tance, lab and classroom equipment, 
study abroad experiences, and library 
resources.

• Scholarships: Make education afford-
able for deserving students. More than 
95 percent of Cal Lutheran students 
receive scholarships or financial aid. 

• Estate and Deferred Gifts: Provide for 
future financial needs and goals.

• Naming Opportunities: Leave a lasting 
legacy through naming and endow-
ment programs.

• Employer-sponsored matching gifts: 
To see if your employer has a match-
ing gift program, visit matchinggifts.
com/clu

• Appreciated stocks and bonds

To support Cal Lutheran, please 
contact University Advancement at 
805.493.3158

BOARD OF REGENTS

Linda Baumhefner

Glen Becerra

Rev. Jim Bessey ‘66

Wallace Brohaugh

Bill Camarillo

Sue Chadwick

Dennis Erickson, Ph.D.

Randall Foster

Rev. Mark Hanson

Timothy Hengst ’72, M.A.

Rev. Mark Holmerud

Jon Irwin

Ted Jensen

Chris Kimball, Ph.D.

William Krantz

Daniel Lacey ‘17

Judy Larsen, Ph.D.

Jill Lederer

Rick Lemmo

Susan Lundeen-Smuck ‘88

Cristy McNay ‘03, M.A. ‘13, ‘17

Malcolm McNeil

Rev. Frank Nausin ‘70, M.Div. ‘74

Carrie Nebens

Kären Olson ‘83

Jim Overton

Dennis Robbins ‘86

Erin (Rivers ‘97) Rulon, MBA ‘06

Mark Stegemoeller

Deborah Sweeney

Jim Swenson H’12

Rev. Steve Talmage

George “Corky” Ullman ‘76
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The Autism and Communication Center (ACC) is a regional and state resource for children to 

young adults with autism, teachers and support providers, caregivers, administrators, and families. 

The ACC aspires to develop individuals who are empowered to choose and use alternative forms 

of communication in order to realize their educational and civic potential and to become 

meaningfully included in school and community settings.

For more information, contact Stacy Swanson at srswanso@CalLutheran.edu or 

(805) 493-3667 or visit CalLutheran.edu/autism.

AUTISM AND COMMUNICATION CENTER 
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SOCIAL MEDIA

casapacifica

@casapacificaorg

casa-pacifica

casapacificaorg

casapacifica

YEAR ESTABLISHED
Incorporated in 1988, Casa Pacifica opened its 
doors in 1994 to serve abused, neglected, and 
at-risk children and youth.

SERVICE AREA
Casa Pacifica is the largest nonprofit provider of 
children’s mental health services serving primarily 
Ventura and Santa Barbara Counties, though 
children from throughout California are placed at 
Casa Pacifica. 

MISSION
Casa Pacifica provides hope and help for abused, 
neglected, or at-risk children and their families. 

2016 GOALS
To provide cutting-edge, evidence-based high quality 
programs and services that promote healing in 
children and youth who suffer with severe emotional 
and behavioral challenges due to abuse, neglect, 
and/or mental illness; and prepare emancipating 
foster youth to live successful, independent lives. 

VOLUNTEER OPPORTUNITIES
On-Campus Volunteer:
Share a skill, help in a classroom, read bedtime 
stories, teach cooking, work in the Cloud 9 campus 
store, etc. One-year commitment required.

Angels Auxiliary:
Plan and volunteer at fundraising events and/or four 
Children’s Parties each year, also an opportunity to 
serve on the Angels Board.

Amigos Auxiliary:
Bi-monthly weekend activities (hikes, bike rides, car 
show, water safety day, etc.) to teach skills, mentor, 
and have fun with the children; also opportunity to 
serve on the Amigos Board.

GIVING OPPORTUNITIES
Annual Fund: 
Funding to fill the gap between what Casa Pacifica 
receives from government service contracts and the 
actual costs of providing its programs. Need to raise 
$2.9 million in 2016-2017.

Building New Foundations of Hope Capital 
Campaign: 
Raising funds to expand campus facilities, enhance 
capacity, add new services, and improve existing 
programs. Includes adding two new cottages 
for foster youth with substance abuse issues, 
consolidating outpatient services in one building, 
increasing clinical space for youth in our Short Term 
Adolescent Residential Treatment Program, and 
adding space for vocational education and other 
training services, among others. These improvements 
will enable Casa Pacifica to double the number of 
children served on its campus each year. 

Corporate Leader Program: 
Corporations and businesses may give at specific 
funding levels and choose which fundraising events 
their funds will sponsor.

Visionary Leader Program: 
Same as Corporate Leader Program, but for 
individual donors.

Planned Giving Program: 
Include Casa Pacifica as part of your estate planning.

Casa Pacifica Kids Club: 
Participants pledge to give an annual donation of at 
least $1,500 (or more) to Casa Pacifica each year. 

Event Sponsor: 
Pledges donation to Casa Pacifica fundraising 
event(s) of their choice, at funding level of their 
choice.

Team Archie and/or the Archie Fund: 
Team Archie members pledge to give an annual 
donation each year for the Archie Fund which covers 
children and youth’s emergency needs.

Transitional Youth Services (TYS) Program – TYS 
helps transitional and emancipated foster youth with 
various life skills and needs including independent 
living skills, housing, education, employment, health, 
transportation, etc.

Gift Card Donations: 
Gift cards from restaurants, retail stores, entertainment 
outlets, and bank cards (if they do not charge fees).

PROGRAMS AND SERVICES
Casa Pacifica accomplishes its mission 
through a full-spectrum of programs and 
services such as:

• Crisis-Care Emergency Shelter
• Residential Treatment Center
• On-campus Health Clinic
• Nonpublic Special Education School 
(Grades 1-12)
• Preschool
• Parent-Child Interaction Therapy (PCIT) 
• Clinical Services
• Transitional Youth Services (TYS)
• Short-Term Adolescent Residential Treatment 
(START)
• Therapeutic Camp
• Mobile Crisis Response – Safe Alternatives 
for Treating Youth (SAFTY) in Santa Barbara 
County
• Wraparound Program
• Therapeutic Behavioral Services (TBS)
• School Based Mental Health
• Intensive Family Services (IFS)
• Intensive Treatment Foster Care (ITFC) 

EVENTS

Casa Pacifica Angels Spotlight on Style 
Fashion Show 
Four Seasons Hotel Westlake Village
November 5th, 2016

Yummie Top Chef Dinner
California State University Channel Islands
Friday, June 2nd, 2017

Casa Pacifica Angels 24th Annual Wine, Food 
& Brew Festival
California State University Channel Islands
www.cpwineandfoodfestival.com 
Sunday, June 4th, 2017

23rd Annual Care for Kids Golf Classic
Spanish Hills Golf and Country Club
Monday, July 17th, 2017

For more information or for sponsorship 
opportunities please contact Carrie 
Hughes: (805) 366-4011 or email chughes@
casapacifica.org

BOARD OF DIRECTORS

Headquarters:
1722 S. Lewis Rd.
Camarillo, CA 93012

Satellite Offices:
975 Flynn Rd.
Camarillo, CA 93012

115 S. La Cumbre Lane, Suite 200
Santa Barbara, CA 93105

2615 S Miller St, Suite 106
Santa Maria, CA 93455

P: 805.445.7800 
F: 805.987.7237 
W: www.casapacifica.org

To make a financial contribution  
please call: 805.445.7800

Casa Pacifica 
Centers for Children 
and Families

Rosalind C. Warner, 
M.D.
President 
William H. Powell
Vice President 
Reza Razzaghipour
2nd Vice President 
Peter Ratcliffe
Treasurer
John S. Broome, Jr.
Assistant Treasurer 
Robert E. Wynner 
Secretary
Keets Cassar
Immediate Past 
President
Steven Elson, Ph.D.
Chief Executive 
Officer

Brenda Allison 
Kenneth W. Bauer 
Marni Brook
Jenna M. Burkey 
Vincent Caballero 
Charles W. Cohen, 
Esq. 
Michael Eaton 
Victoria Grether 
Richard J. Hernandez 
John Kearney
Terri Parks
Ellen F. Smith
Patrick Walsh, Esq. 
Stefanie Wennes 
Heidi Whitcomb
Jeri Williams
David E. Wood, Esq.
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Help Us Build a Strong Foundation for 
Vulnerable Children and Families

The Building New Foundations of Hope project will meet critical and urgent needs including:
Give Today. Donate • Volunteer • Mentor 

Our children 
will thank you.

• Doubling number of children served annually 
on campus

• Two Substance Abuse treatment cottages 
for adolescents

• New clinical suites to strengthen healthy bonds 
between families and youth

• Outpatient services focusing on health care, 
transitional youth services, and family visits

• Training Center – youth vocational/employment
training, foster parent training, and 
staff development

• Remodel health services clinic to expand 
medical/psychiatric services

• New administration building to support 
efficiency and growth of all programs/services

1722 S. Lewis Road, Camarillo, CA 93012 • Phone: (805) 445-7800 • Email: info@casapacifica.org
Casa Pacifica is a 501(c)(3) not-for-profit organization incorporated in 1988. Tax ID #77-0195022 www.casapacifica.org

Build Strength

Build Character

Build Courage

Build Skills

Build Hope

Casa Pacifica’s
Building New Foundations
of Hope Capital Campaign

Ground Breaking Fall 2016 • Raised to date $13,280,000 • Help us reach our Phase 1 Goal of $16.6 Million

Your Gift Will Build An Excellent Foundation!
For more information or to schedule a tour call (805) 366-4011

JAKS-1158.CPAdGivingGuidePCBT2.qxp_Layout 1  8/12/16  10:14 AM  Page 1
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YEAR ESTABLISHED

1971

• Cox Communications (residential)

• Cox Business 

• Cox Enterprises

SERVICE AREA        

Santa Barbara, Carpinteria, Goleta, 
Summerland.

2017 GOALS

Connecting with our community is an 
integral part of our company’s core beliefs 
and something we act on every day. We 
collaborate with community organizations 
and charitable groups to strengthen 
education, bridge the digital divide and 
enhance digital literacy, support diversity 
and inclusion in our communities, and 
promote conservation and sustainability. 
By investing in these groups, contributing 
our resources, and volunteering our time, 
we are striving to help our community 
thrive.

MISSION

To provide exceptional residential and 
business video, internet, telephone, and 
home security and home automation 
services in the Santa Barbara region; 
support Santa Barbara-area organizations 
that align with education, technology and 
conservation;  promote digital inclusion; 
provide online safety educational resources 
for our customers; and find ways to lessen 
our impact on the environment and protect 
it for future generations. 

EVENTS

Salute to Teachers – On November 5, 
2016, Cox Communications, in partnership 
with the Santa Barbara County Education 
Office, will honor the Santa Barbara County 
Teachers of the Year during a black-tie 
awards event at the Lobero Theatre. The 
event will be taped live and air at a later 
date on a Cox station. 

Season of Giving – During the holiday 
season, Cox Communications employees 
volunteer with local nonprofit organizations 
to help make a difference in the lives of 
children and families in need.

PROGRAMS

Cox Charities Foundation Scholars: 
Each Spring, the Cox Charities Foundation 
awards scholarships to local graduating 
seniors who have succeeded academically 
and demonstrated their commitment to 
community service and leadership. Learn 
more here: coxcharitiesca.org/cox-scholars 

Cox Conserves Heroes: Each Spring, 
Cox Enterprises recognizes local 
environmental volunteers through 
the Cox Conserves Heroes program. 
The community is invited to nominate 
environmental heroes and a panel of 
community leaders reviews and selects a 
Santa Barbara finalist. Cox donates up to 
$10,000 to an environmental organization 
chosen by  the Cox Conserves Hero.

Nonprofit Grants: Each Fall, Cox 
Charities Foundation is proud to offer 
grants to local nonprofit organizations to 
support programs that focus on youth, 
education, and conservation.  Learn more 
here: coxcharitiesca.org/nonprofit-grants

Connect2Compete: Cox partners with 
Connect2Compete, a national nonprofit 
initiative aimed at bridging the digital 
divide through low-cost Internet services. 
Cox was the first cable provider in the 
nation to pilot the program in Santa 
Barbara, which is now offered in all Cox 
service areas nationally.

Cox is proud to support a wide 
variety of local non-profits, including: 

Cox 
Communications

22 S. Fairview Ave.
Goleta, CA 93117
 
W: www.cox.com & www.coxcharitiesca.org

SOCIAL MEDIA

coxcommunications

@coxcalifornia

Cox CA
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Congratulations to 
Santa Barbara’s  

2016 Cox Scholars

Cox Charities recently awarded scholarships to  
graduating high school seniors in Santa Barbara  
in recognition of their academic achievements,  
community service and leadership.

Congratulations and good luck to all of the  
2016 Cox Scholars as they head to college!

Since 2000, nearly 600 students have received more 
than $1 million in scholarships. To learn more about 
Cox Charities, including how to apply for an upcoming 
nonprofit grant, visit www.coxcharitiesca.org.

L-R: 2016 Cox Scholars Belinda Garcia, Dos Pueblos HS; Alexa Garcia, Santa Barbara HS; Sarah Douglas, San Marcos HS; Anzhela Gladkikh, 
San Marcos HS; Delour Haj, Dos Pueblos HS; and Market Vice President Kirsten McLaughlin, Cox Communications. 
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“At BGR, we are making the case for charitable giving and thought
partnership as a strategic —Marybeth Carty, Venoco, Inc, BGR Advisory Council

SUSTAINERS

Aera Energy

Deckers Outdoor Corp.
Noozhawk

Santa Ynez Band of Chumash 

Venoco, Inc.

BENEFACTORS

CASA Magazine
Citrix Online 
Montecito Bank & Trust 

The Towbes Group 

ASSOCIATES 

Bacara Resort and Spa
Carpinteria Valley Chamber  
of Commerce
The Chamber of the   
Santa Barbara Region 
Dean Axelrod, Edward Jones
Goleta Valley Chamber of 
Commerce
Impulse Advanced 

InAlliance Financial Planning
introNetworks
ItWorks
LoaCom
Maps.com

Noospheric
Recipes Organic Bakery
Ruby Road Leadership
Skyview Projects
Tony Vallejo, CPA

• Growing forum of generous leaders  and 
entrepreneurs

• Strategic guidance for company   
giving programs

• 
• Dynamic employee volunteerism   

and engagement

BUILDING A CULTURE
OF GIVING…

…IN OUR COMMUNITY

contribute to INVEST IN YOUTH grants. This program, 

         FOLLOW US ON
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SOCIAL MEDIA

Easy-Lift-Transportation

SERVICE AREA        

Goleta to Carpinteria

MISSION

THE WHY - We build communities; 
strengthening individuals, families and our 
partners.  

THE WHAT - Through the highest level 
of consistent service to every guest and 
team member.

THE HOW - We do this through 
intentionally targeted programs for the 
unmet transit dependent. Providing 
access, peace of mind and the freedom 
to enjoy the best of our community! 
Organizational Sustainability though 
a proactive financial model ensuring 
the success and the longevity of our 
programs.

VISION

Easy Lift’s vision is to become the 
community’s recognized advisor for 
specialized transportation needs.

PROGRAMS AND SERVICES

• Dial- A- Ride (DAR) is south Santa 
Barbara County’s ADA specialized transit. 
It serves individuals who physically 
or cognitively are unable to ride the 
Metropolitan Transit District (MTD).

• Non-Emergency Accessible 
Transportation (NEAT) is a partnership 
with CenCal Health to provide free 
transportation for life sustaining medical 
appointments such as dialysis and cancer 
treatments. 

• Children’s Accessible Transportation 
(CAT) provides transportation to many 
youth and teen programs that are unable 
to provide their own transportation. 

• Dial-A-Ride Direct is a pilot program 
for unforeseen same day medical 
appointments, prescription pickups and 
drop offs and nutritional sites. 

Easy Lift
Transportation

53 Cass Place, Suite D
Goleta, CA 93117 
 
P: 805.681.1181
W: www.easylift.org

Board President Eric D. Miller, 
Executive Director Ernesto Paredes

Family of late Easy Lift passenger, Daniel 
Liff, donates a new 2014 Toyota Sienna 
after the passing of their loved one and 

customizes it to reflect his passion of music 
and the Grateful Dead.

 

BOARD OF DIRECTORS

Eric D. Miller
President

Karen Johnson
Secretary

Dave Johnson

Mac Johnson

Matt Dentinger 

SENIOR STAFF

Ernesto Paredes
Executive Director
(805) 681-1410 / ernesto@easylift.org

Nicole Campos
Associate Director

Polly Sumner
Chief Financial Officer

Rene Andrade
Operations Manager

Adriana Marroquin
Eligibility Intake Coordinator/ Marketing

Jacqueline Valencia
CenCal Coordinator

Kristina G. Lauterio
Risk/Quality Improvement Coordinator
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WE ARE EASY LIFTWE PROVIDE 
FREEDOM

ADOPT-A-VAN 
This popular marketing 

opportunity includes a full- 
color rear vehicle wrap on our 
vehicles. Since our vans are 

driven 30,0000 miles per year, 
18 hours per day, 363 days per 

year, your ad will be seen by 
thousands all over town. 

FREEDOM CIRCLE 
Your membership gift of   

any amount will help provide  
our passengers with the 

freedom to live full, productive 
lives. Give the gift of  mobility, 

freedom and dignity.

Easy Lift strongly 
believes that improving 

the community is a 
two way street and 
that partnerships 

with local businesses 
can provide mutually 

beneficial co-marketing 
opportunities.  

Visit 

easylift.org 
or call 

805.845.8963

Thank you for over thirty years of partnership.

programs and services
•	 Dial- A- Ride (DAR) is south Santa Barbara  

County’s ADA specialized transit. It serves individuals  
who physically or cognitively are unable to ride the 
Metropolitan Transit District (MTD).

•	 Non-Emergency Accessible Transportation (NEAT) 
is a partnership with CenCal Health to provide free 
transportation for life sustaining medical appointments 
such as dialysis and cancer treatments. 

•	 Children’s Accessible Transportation (CAT)  
provides transportation to many youth and teen programs 
that are unable to provide their own transportation. 

•	 Dial-A-Ride Direct is a pilot program for unforeseen 
same day medical appointments, prescription pickups and 
drop offs and nutritional sites. 

Board of Directors:
Eric D. Miller- President
Karen Johnson- Secretary
Dave Johnson
Mac Johnson
Matt Dentinger

Senior Staff:
Ernesto Paredes- Executive Director
Nicole Campos- Associate Director
Polly Sumner- Chief  Financial Officer
Rene Andrade- Operations Manager
Adriana Marroquin - Eligibility Intake  
 Coordinator/ Marketing 

 Easy Lift’s mission is to fulfill our community’s need for specialized transportation  
 to allow individuals and organizations access to essential programs and services. 

 Easy Lift’s values of  Teamwork, Respect, Integrity, Honesty, Professionalism and 
 Trust describe how we interact with our passengers and their families, our   
 community partners and each other. 

  Easy Lift’s vision is to become the community’s recognized advisor for
 specialized transportation needs. 

MISSION: 

VALUES:

VISION:

[

[
[ Consider 

joining the

Pictured from left to right: Ernesto Paredes, Easy Lift Transportation Executive Director; Montecito Bank & Trust representatives: Janet Garufis, President and CEO;  
Michelle Richardson, SVP/Director of Business Intelligence and Office of Project Management; Rob Skinner, EVP/General Counsel/Chief Innovation Officer; Bruce Stevens, EVP/CFO/CAO
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YEAR ESTABLISHED

Established in 1982, the Foodbank 
distributed 82,000 pounds of food through 
a network of 30 member agencies in its first 
year. Today, the Foodbank distributes over 
10 million pounds of food each year to our 
300 nonprofit partners and programs. The 
Foodbank is a member of Feeding America, 
the national network of food banks.

SERVICE AREA:

The Foodbank improves the nutritional 
health of our county by providing fresh 
produce to food insecure residents. Half 
of all food distributed each year is fresh, 
local produce. Nonprofit partners include 
Catholic Charities, Girls Inc., Boys & Girls 
Clubs, People Helping People, Unity 
Shoppe, Transition House, Rescue Mission, 
Associated Students Food Bank, Isla Vista 
Youth Projects, and many more. Throughout 

SOCIAL MEDIA 

@FoodbankSB

@FoodbankSBC

Santa Barbara County, 1 in 4 individuals 
receive Foodbank food and educational 
resources. Of those served, 35% are children 
under the age of 18.  

VOLUNTEERING

We offer a range of volunteer activities that 
offer opportunities to lead, end hunger, and 
change the health of our community. In 2015, 
volunteers provided 25,026 hours of volunteer 
service. Join our volunteer team of Culinary 
Educators, Nutrition Educators, and Outreach 
Assistants by visiting foodbanksbc.org/
volunteer.

FUNDRAISING EVENTS

The Foodbank hosts five events throughout 
the year. Empty Bowls community lunches 
take place in Santa Maria (October), Lompoc 
(March), and Santa Barbara (November). 
The Fork & Cork Classic, our food and wine 
showcase, is held in spring (May), and the 
Table of Life gala fundraiser takes place each 
fall (Oct) at a private estate. The Foodbank 
benefits from the California Wine Festival, 
Celebration of Harvest, Santa Barbara Wine 
Country Half Marathon, Santa Barbara 
Fermentation Festival, Food from the Bar 
drive, and many other civic, corporate and 
individual drives. For tickets, visit foodbanksbc.
org/events.

GIVING OPPORTUNTIES

Our focus is on good nutrition and providing 
both food and the skills to make use of it. The 
Foodbank invests over one million dollars a 
year to meet growing food demands above 
and beyond in-kind donations from the food 
industry, farmers and growers. For every dollar 
donated, we can provide 8 nutritious meals.

Make a Financial Contribution:
• Individual gifts can be made by cash, 

check, credit card or online
• Corporate sponsorship of programs, 

events and infrastructure
• Business matching gift programs 

for employees
• Join the Harvest of the Month 

Giving Club 
• Tribute or memorial gifts
• Planned Gifts
• Non-perishable groceries or 

produce through Backyard Bounty at 
backyardbounty.org

BUILDING HEALTHY 
NEIGHBORHOODS 

The Foodbank works to provide long term 
solutions that address community health, 
hunger and food insecurity starting at 
the individual and family level. We build 
healthy neighborhoods by increasing 
access to healthy, nutritious food and 
offering empowerment and nutrition 
education training for all ages. Our award-
winning programs include: Food Literacy in 
Preschool, Kid’s Farmers Markets, Healthy 
Community Pantries, Healthy School 
Pantries, summer nutrition program Picnic 
in the Park, Teens Love Cooking, Mobile 
Farmers Markets, and Brown Bag for 
seniors. 

Visit foodbanksbc.org/programs
to learn more.

SPONSORED BY: CHASE

Foodbank of 
Santa Barbara 
County 
Santa Barbara Education Center
1525 State Street, Ste. 100
Santa Barbara, CA 93101
P: 805.967.5741

Santa Barbara Warehouse
4554 Hollister Avenue
Santa Barbara, CA 93110
P: 805.967.5741

Santa Maria Warehouse
490 West Foster Road
Santa Maria, CA 93455
P: 805.937.3422

E: info@foodbanksbc.org
W: www.foodbanksbc.org
Tax ID: 77-0169214
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Thanks to the Foodbank for ending hunger and improving the health of all Santa Barbara County residents, from 
the youngest participants in the Food Literacy in Preschool program to seniors in the Brown Bag program. 

Food can shape our community’s future well-being. Alongside Community Environmental Council, the Foodbank 
spearheaded the Santa Barbara Food Action Plan in partnership with the Santa Barbara Foundation and the 

Orfalea Foundation. 

To make our food system more resilient for future generations, the plan calls upon our community to invest in our 
food economy, invest in our health and wellness, invest in our community, and invest in our foodshed. We invite 

you to examine the plan at foodbanksbc.org/food-action-plan.

chase.com • foodbanksbc.org • @foodbanksbc 

Chase is honored to recognize the Foodbank of 
Santa Barbara County for more than 30 years of 

service to the community. 
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SOCIAL MEDIA

FOODShareofVenturaCounty

@FOODShareVC

FOODShareVentura

foodsharevc

   

YEAR ESTABLISHED

FOOD Share was established in 1983 as a 
501(c)3 nonprofit. Initially starting out with 
a small volunteer workforce in a garage, 
FOOD Share has since grown to serve 
each month over 74,000 in our community.

SERVICE AREA

FOOD Share currently serves throughout 
Ventura County in each city. With 
partnerships with over 183 partner 
agencies, FOOD Share provides numerous 
programs to distribute food to our food 
insecure.  Hunger alleviation programs 
including Kids Farmers Markets, Senior 
Share and Produce distributions which allow 
our community access to healthy produce 
and nutrition education.  FOOD Share’s 
Feed the Line, Shorten the Line efforts 
draw together community stakeholder and 
other non-profit and community service 
organizations to provide county-wide access 
to resources that facilitate self-sustainability.

MISSION STATEMENT

FOOD Share is a 501(c)3 not for profit 
dedicated to feeding, nourishing and 
educating the community on those who 
are hungry and why, and advocating a 
reduction of the root causes of hunger. 
 

2016-2017 GOALS
 
Close the Missing Meal Gap by:

• Feed the 1 in 6 Ventura County residents 
who still experience food insecurity.  

• Procure 13 million pounds of food, with half 
being free produce from farmer and grower 
partners.

• Serve and distribute over 10.8 million 
meals or 13 million pounds of food.  

• Generate cash/operating revenue of $4.8 
million dollars. 

• Continue Feed the Line - Shorten the Line
by partnering with and serving one
neighborhood at a time, through the FOOD
Share & Friends Mobile Pantry C4C initiative.  

FUNDRAISING EVENTS 

4th Quarter (October-December)
• CAN-tree Kick-Off Breakfast: inviting all

Business 2 Business partners to kickoff 
holiday season

• CAN Tree Collection: Build of over 300 
trees in partnership with the Collection 
at Oxnard Riverpark. Opportunities to 
build, sponsor or donate to the CAN Tree 
collection

• Santa to the Sea Run & Race Fund Drive

1st Quarter (January-March)
• CAN-tree Thank you Celebration and Mixer 

2nd Quarter (April-June)
• Mission Avocado Golf Tournament
• National Association of Letter Carriers 

“Stamp Out Hunger” Food Drive

3rd Quarter (July-September)
• Ventura County Coastal Association of 

Realtors’ Christmas in July Fund Drive
• FEED SoCal Summer food and fund drive 

with KABC Channel 7
• Ventura County Fair – Fair Cares Food 

Drive and Junior Livestock Auction
• Ventura Art and Street Painting Festival
• September Hunger Action Month
• September Blue Jean Ball

VOLUNTEER OPPORTUNITIES

FOOD Share volunteers comprise much of the 
face of our organization. Many of our volunteers 
have given countless hours over many years 
and operate in all aspects of FOOD Share’s 
mission. FOOD Share volunteers make it 
possible to deliver over 11 million pounds of 
food to our Ventura County families, children 
and seniors each year. In addition to our 
dedicated weekly volunteers, we also have 
organization and corporate partners who utilize 
the volunteer opportunities as team building 
and leadership development exercises that give 
back to their community. Volunteer opportunities 
range from sorting food, gleaning trees in local 
backyards, working in our warehouse or office, 
advocacy ambassadors, and impact council 
leaders. Without the support of our volunteers 
FOOD Share wouldn’t be able to support our 
food insecure here in Ventura County.

GIVING OPPORTUNITIES

Participating in the prevention of hunger 
in our county comes in all forms. FOOD 
Share feeds the thousands of children, 
seniors and families with the support of our 
community. Individuals, corporations, and 
businesses alike can support FOOD Share 
in a number of ways. 

• Support through annual giving – Make 
an annual donation via website, phone
or in person

• Participation in our Harvester’s Monthly 
donation program – Give the gift that 
keeps on giving with electronic debit
or credit card

• Event Sponsorships and participation.
FOOD Share partners with many 
individuals, businesses and 
organizations to provide opportunities
to become involved in our many events

• Organizing a Food or Fund Drive.
Partners who are interested in
organizing a food drive can have a
barrel delivered and picked up from
their location.

• Memorial or Honorarium Gifts.
Memorable gifts in honor of family
and friends

• Philanthropic corporate sponsorships 
Opportunities to sponsor FOOD Share
capital campaigns including truck and
program sponsorships. 

• Planned Giving – Support FOOD 
Share’s future with a bequest or annuity. 

• Advocacy Ambassadors and Impact 
Council Leaders – Become a voice
and advocate for bringing the
community together to solve hunger.  

BOARD OF DIRECTORS

Food Share, Inc.

4156 Southbank Road 
Oxnard, CA 93036 
 
P: 805.983.7100 
W: www.foodshare.com

Joe Schroeder 
Chair, President/CEO, 
Ventura County Credit 
Union 

Bryan Murphy 
Past Chair, President 
Business Insurance, 
Farmers Group, Inc. 

Chris Dryden
Secretary, Regional 
Manager Mission 
Avocados

Brad Bartlett
President DOLE 
Packaged Foods, 
LLC. 

David Bayer
Philanthropist/
Volunteer

Carmen De Arcos 
Gonzalez
District Manager, 
Wells Fargo 

Randolph Hinton
President, RH Wealth 
Advisors 

Robert Jacobi
President, Main 
Course Catering 

Beverlee Parker
Vice President Human 
Resources, Driscoll’s 

Doug Wood, General 
Manager, Crowne 
Plaza 

Bonnie Atmore, 
President/Chief 
Executive Officer
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Today’s consumers gravitate towards businesses who are involved 

in their community. FOOD Share’s Lead + Share + Impact 

program will align your business, stakeholders and customers 

in a positive way, while helping to feed the hungry.  

Join FOOD Share Ventura County's Next Hunger Initiative, 

#Share16, to help raise awareness and support for the

 1 in 6 Ventura County residents who is still food insecure. Visit 

foodshare.com to learn how your business can #Share16 today!  

FOODSHARE.COM
(805)983-7100
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SOCIAL MEDIA

MakeAWishTriCounties

@MakeAWishTriCo

MakeAWishTriCounties

make-a-wish-tri-counties

YEAR ESTABLISHED

Make-A-Wish Tri-Counties was established 
in 1985.

MISSION

Our mission is to grant the wishes of 
children with life-threatening medical 
conditions to enrich the human experience 
with hope, strength 
and joy.

VISION 

Our vision is to make every eligible child’s 
wish come true. Each year, over 140 
children on the central coast are diagnosed 
with a life-threatening illness.
Currently we grant 90-100 wishes each 
year locally.  Our vision is to grant the wish 
of every eligible child.

SERVICE AREA

Make-A-Wish Tri-Counties serves Ventura, 
Santa Barbara and San Luis Obispo 
counties.  With a with a small dedicated 
staff and over 100 volunteers, the chapter 
has granted more than 1,500 local wishes 
since inception. 

Make-A-Wish is the largest wish-granting 
organization in the world, with 61 chapters 
in the U.S. and affiliates in 38 countries on 
five continents.

BRAND VALUE

Make-A-Wish is ranked in the Cone Nonprofit 
Power Brand 100, a Who’s Who of some of 
America’s most beloved and recognizable 
non-profit organizations.

“Make-A-Wish has a crafted brand that is 
nothing short of magical.”
- Cone, The Nonprofit Power Brand study

FUNDRAISING EVENTS

Cruzin’ For Life Fund A Need Auction
Hosted by Cruzin’ For Life to benefit Make-A-
Wish Tri-Counties at Santa Maria Fairpark
September 2017

Chi O Casino
Hosted by Cal Poly Chi Omega to benefit 
Make-A-Wish Tri-Counties at Chumash 
Auditorium, Cal Poly SLO
March 2017

Golf for Wishes
Hosted by Santa Maria Valley Physical 
Therapy to benefit Make-A-Wish Tri-Counties 
at Santa Maria Country Club, Santa Maria
May 2017

Nuclear Challenge Golf Tournament
Hosted by PG&E to benefit Make-A-Wish 
Tri-Counties at Cypress Ridge Golf Club, 
Santa Maria
August 2017

WAYS TO GIVE

Many giving opportunities including these 
can be found at www.tricounties.wish.org/
ways-to-help 

• Making a donation online
• Adopting a wish
• Online fundraising in honor of a special 

occasion or event
• Hosting a fundraising event
• Hosting an airline miles campaign
• Hosting a toy drive

IMPACT SUMMARY

Wishes produce positive, hopeful mindsets 
that outlast the illness. The organization’s 
wish-granting activities accomplish this 
by augmenting traditional medicine and 
impacting each child’s emotional state. By 
granting the child’s one heartfelt wish, and 
involving the entire immediate family in the 
process, the child is re-empowered to fight 
his/her illness.  

The chapter is continuously recognized 
within the Make-A-Wish enterprise as one 
of the top performing small chapters and 
was recently honored with the Outstanding 
Wish Achievement award, the Outstanding 
Fundraising Achievement award and the 
Benchmarks for Excellence Achievement 
award. 

BOARD OF DIRECTORS

Trish Miller
Board Chair

Christina Vanarelli
Board Vice Chair

Jake Ganajian
Board Treasurer

Jake Furlow
Board Secretary

Louis Ashamallah

Ryan Bradley 

Stephanie DaCosta

Richard M. Eberst, Ph.D.

Jeff Gould 

Lynnette Shidner

Grant Withers

Make-A-Wish® 

Tri-Counties
4001 Mission Oaks Blvd., Suite F
Camarillo, CA  93012

P: 805-676-9474
W: www.tri-counties.wish.org

SPONSORED BY: SPHERION STAFFING SERVICES

WISH NIGHT
CELEBRATION

SAVE THE DATE
March 3, 2017

Hyatt Westlake Plaza

Wish Night is a mission-centered celebration

of wishes for kids on the Central Coast.

For sponsorship and ticket information
e-mail  pmullins@tri-counties.wish.org
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Tri-Counties

Sponsored by Spherion®, 
a local staffing company passionate about helping people!

Supporting Children in Need
A wish come true helps children feel stronger, more energetic, more willing and able to battle 
their life-threatening medical conditions. Doctors, nurses and other health professionals say the  
wish experience works in concert with medicine to make their patients feel better emotionally and  
even physically. That is why wishes matter. 

That is why Spherion supports Make-A-Wish® Tri-Counties in granting wishes for kids with life-threatening medical 
conditions here on the central coast. When you put a big grin on the face of a child that is suffering, something 
amazing happens. You give hope and happiness to families that are hurting. You give a child the chance to experience 
something they only imagined and never thought possible. You create memories that will be cherished for a lifetime! 

Since 1985, Make-A-Wish Tri-Counties has granted wishes to more than 1,400 children in Ventura,  
Santa Barbara and San Luis Obispo counties.  Join us in helping them make wishes come true.

Donate today at www.tri-counties.wish.org.
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SOCIAL MEDIA

Oaks Christian School

Oaks Christian School Alumni Association

oakschristianschool

oaksalumni

OaksChristian

OaksChrstnLions

OCSalumni

ABOUT

Oaks Christian School (OCS) is a 
non-denominational, co-ed, college-
preparatory school founded in 2000 
serving approximately 1,350 students of 
all faiths and backgrounds from grades 5 
through 12. 

MISSION STATEMENT

To dedicate ourselves to Christ in the 
pursuit of academic excellence, artistic 
expression and athletic distinction, while 
growing in knowledge and wisdom through 
God’s abundant grace.

ACADEMIC EXCELLENCE

Oaks Christian offers a rigorous academic 
curriculum where students are inspired 
to think independently, open-mindedly 
and creatively to lead and serve in a 
global community.  An impressive 99% 
of graduates receive college admission, 
often to highly-selective, top-tier schools. 
The Class of 2016 was accepted into 
104 schools in 31 states and received           
$7 million in scholarships.

ARTISTIC EXPRESSION

The visual and performing arts stage 
numerous performances and exhibits, many 
which garner prestigious awards.  Visual 
and performing art courses offer students 
the opportunity to explore and discover their 
inherent creative gifts, and to share these 
gifts on the stage through annual musicals 
and plays and in community showcases.

ATHLETIC DISTINCTION

The focus of Oaks Christian athletics is to 
develop confident student-athletes who 
express exceptional character on and off 
the field. While winning is secondary, Oaks 
Christian has achieved notable accolades. 
The high school hosts 22 sports and 48 
teams earning 141 league titles, 39 CIF titles, 
and seven California state titles. Our “One 
Oaks” athletic program develops middle 
school athletes to seamlessly transition to the 
high school level.

DISTINCTIVES

Our innovative programs such as “The 
Lions Share,” (where student entrepreneurs 
develop and pitch their start-ups), our film 
academy, and coming-soon biotech programs 
pair students with business mentors and 
industry leaders in real-life projects.  

COMMUNITY INVOLVEMENT

OCS students are impacting the local and 
global community. Students performed over 
15,000 hours of community service in nine 
countries and in California last year. Students 
have partnered with The American Cancer 
Society, United Cerebral Palsy-Los Angeles, 
The James Storehouse Foundation, and 
Operation Gratitude. Students have created 
the OCS Justice Week to raise awareness 
of human trafficking, traveled to orphanages 
in Romania, Mexico and India, and led 
Christmas toy drives.

GIVING OPPORTUNITIES

Since 2000, Oaks Christian has changed 
thousands of students’ lives by providing 
opportunities to pursue their passions, talents 
and gifts in a college-preparatory learning 
community. Oaks Christian has been blessed 
by the generous support of corporations and 
individual donors who continue to give each 
year in the following areas:

Capital Giving
Funds new facilities and building 
expansions for academics, arts and 
athletics.

Planned Giving - OC Endowment Fund
Provides long-term sustainability of the 
school.

Annual Giving
The Oaks Fund bridges the gap between 
tuition and operating costs and funds need-
based financial aid, academic program 
development, field studies, classroom 
technology, and more.

For more information on ways you can 
give, please contact Vice President 
of Advancement John Huffman at 
818.575.9211 or email jhuffman@
oakschristian.org. 

VOLUNTEER OPPORTUNITIES

Volunteers play a very important role in the 
success of the on-campus and off-campus 
events and activities. Each year the school 
welcomes over 500 volunteers who donate 
countless hours of their time and gifts to 
serve the OCS community.  Visit www.
oakschristian.org/supportoaks/volunteer for 
more information.

EVENTS

Golf Tournament & Ladies Tennis 
Tournament (Nov. 7, 2016)
A day of fun and philanthropy, this year’s 
event will be held at Sherwood Country 
Club in Westlake Village. Golfers will 
have the opportunity to play on the newly 
renovated Jack Nicklaus course, while 
ladies will play in a round-robin tennis 
tournament.

Gala Auction Dinner (March 18, 2017)
Oaks Christian School’s premier annual 
fundraiser, this spectacular event is held 
at the Four Seasons Hotel in Westlake 
Village. The festivities begin with the 
silent auction reception followed by live 
entertainment, a gourmet dinner and live 
auction.

For more information or for 
sponsorship opportunities, please 
contact Monika Evans at 808.575.9278 
or email eventinfo@oakschristian.org. 

Oaks Christian 
School

31749 La Tienda Drive
Westlake Village, CA 91362

P: 818.575.9990
F: 818.865.8957
W: www.oakschristian.org
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Partners in 
Education
3970 La Colina Road, Ste. 9
Santa Barbara, CA 93110 
 
P: 805.964.4710 x 4401 
E: partners@sbceo.org 
W: partners.sbceo.org

THE TEAM

Chelsea Pacino Duffy 
Executive Director
Erika Terrazas 
Administration
Bryan Tremblay 
Data Entry
Walter La Riba 
Computers for Families 
Marley Herrick 
South County Volunteer Program
Cathy Mendez 
North County Volunteer Program
Elizabeth Adams
Internship Program

YEAR ESTABLISHED

First formed in 1977 by leaders in the 
business and education communities, 
Partners in Education (Partners) grew 
and evolved into a nonprofit 501(c)3 
organization in 2001 and is administered by 
the Santa Barbara County Education Office.

SERVICE AREA

Partners in Education serves Santa Barbara, 
Goleta,Carpinteria, and the Santa Maria, 
Lompoc, and Santa Ynez Valleys.

MISSION

Our mission is to connect businesses and
individuals with schools and the 
organizations that serve them in order to 
help improve public education in ways that 
support a more vibrant economy, the health
of our community and the well-being of local 

children and their families. Partners in Education 
leverages a unique mix of corporate, individual, 
government and foundation support to provide 
reliable and effective programs.

2015-16 SCHOOL YEAR IMPACT

Computers for Families
• 528 families received donated computers

Countywide Volunteer Program
• 866 classrooms were touched by volunteers
• 30,000 volunteer hours served countywide, for a 

grand total of 200,000 hours since 2008.

Paid Student Internship Program
• 67 students explored careers with local 

businesses while earning minimum wage

PROGRAMS

Through coordination with the business, education 
and nonprofit communities, Partners prepares 
students for what’s next, whatever that might be - 
college, career, or simply the next grade. 

Computers for Families (CFF)
Does your family or company have used computer 
hardware to share with families who need them? 
Laptops, desktops, monitors, keyboards, etc. 
are always a need. We provide these donated 
computers, along with training, to more than 500 
low income students and their families each year.

Paid Student Internship Program
Could your business benefit from the support 
of a highly motivated and trained student intern? 
We need businesses in all fields to host interns 
throughout the year, providing 80 hours of 
meaningful work experience for deserving high 
school students. Because the majority of our 
students come from low income families, our 
internships are paid through a “split wage” model: 
businesses pay only half of their interns’ total 
wages. Added bonus: All students receive 7 weeks 
of paid job readiness training (communication 
skills, workplace dress, and more) before reaching 
your doors.

Don’t have the time to mentor an intern? Sponsor 
an intern at your favorite nonprofit and your 
business will be recognized at our Annual Student 
Awards Breakfast. Contact us to learn more.

Countywide Volunteer Program
Looking to engage your business in ways 
that make a true difference and line up with 
employee availability? The Countywide Volunteer 
Program offers a multitude of options that 
accommodate your skills, interests, and availability. 

How does it work? Educators submit requests 
for help, and our volunteer managers meet those 
needs by utilizing our wide network of businesses 
and volunteers (people like you!). Partners is 
especially known for its career readiness efforts, 
such as Career Days (at every junior high), career 
panels, mock job interviews, resume coaching, 
guest speaker series, and more. 

Our online Current Needs webpage lists all 
open requests and is updated frequently.

FIND YOUR ROLE: partners.sbceo.org

EVENTS

Annual Business & Education Partner-
ships Breakfast
Join us at our Annual Business & Education 
Partnerships Breakfast where we celebrate 
the impact of volunteers and businesses in 
our community.
Wednesday, November 2, 2016. 7-9 a.m.
Earl Warren Showgrounds
www.bit.ly/sbpartnership2016.com

GIVING OPPORTUNITIES

$3,500+: Join our President’s Council, a net-
work of more than 30 businesses investing 
in Santa Barbara County’s future workforce. 
Members receive certain benefits, including 
the opportunity to recognize employees in 
local media for their volunteer efforts.

$470-$940: Sponsor a student intern at a 
local nonprofit.

$75: Provide a classroom with a volunteer 
tutor by contributing the cost of screening 
and placement.

BOARD OF DIRECTORS

SOCIAL MEDIA

sbpartnersineducation

sbpartnersined

sbpartnersined

Steven Ainsley, Retired 
Executive

William Banning, Goleta 
Union School District

Stefan Baur, Raytheon*

Dr. Anthony E. Beebe, 
Santa Barbara City 
College

Dr. Gayle Beebe, 
Westmont College*

Ronald J. Boehm, ABC-
CLIO*

Steve Bowman, Bowman’s 
Auto Repair

Marybeth Carty, Venoco, 
Inc.*

William J. Cirone, Santa 
Barbara County Education 
Office

John Daly, The Key 
Class, LLC*

Doug Ford, D. D. Ford 
Construction*

Dr. Richard Fulton, M.D., 
Pueblo Radiology,Retired

Joe Howell, Howell Moore 
& Gough LLP

Anne Hubbard, Hope 
School District

Linda Le Brock, Pacific 
Coast Business Times*

William M. Macfadyen, 
Noozhawk*

Karen McBride, Santa 
Barbara Teachers 
Association

Kirsten McLaughlin, Cox 
Communications*

Micheline G. Miglis, 
Carpinteria Unified School 
District

Cary Matsuoka, Santa 
Barbara Unified School 
District

Lynda Nahra, Central 
Coast Region Pacific 
Western Bank*

Dave Odell, MedBridge* 

Brian Robinson, Terrain 
Consulting

Katrina Rogers, Ph.D., 
Fielding Graduate 
University*

Frank Schipper, Frank 
Schipper Construction 
Company*

Helene Schneider, City of 
Santa Barbara

George Thurlow, UC Santa 
Barbara

Ron Werft, Cottage 
Health*

George Wolverton, 
Pacific Coast Business 
Times, Retired*

Dr. Henry T. Yang, UC 
Santa Barbara

*Those in bold also represent businesses on our President’s Council. 
For a complete list of members, visit: http://partners.sbceo.org/about/
presidents-council/
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You Have a Role to Play This School Year…

...Find it at partners.sbceo.org

Families need donated 
computers and 

technology training

Access Computers for Families

High school students 
need paid internships 

at local businesses

Experience Internship Program

Classrooms need 
volunteer support

Countywide
Volunteer Program

Motivation
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YEAR ESTABLISHED

Our local Planned Parenthood affiliate, 
PPCCC, has been providing quality, 
affordable, confidential care since 1964.

MISSION

As the most trusted provider of reproduc-
tive health care, we promote the ability of 
all individuals to lead fulfilled lives, build 
healthy families, and make informed deci-
sions through high-quality health services, 
education, and advocacy.  
 
SERVICE AREA

Our health centers are located in the 
cities of Thousand Oaks, Ventura, Santa 
Barbara, Santa Maria and San Luis 
Obispo. We offer high-quality, patient-
centered care. Our professional health 
care staff assist patients in making well-
informed decisions about their health 
based on medical facts. Every year, more 
than 35,000 women, men and teens in the 
Tri-Counties rely on Planned Parenthood 
to meet their reproductive health needs. 
 
Please call 888.898.3806 for 
additional information about Planned 
Parenthood’s services.

GOALS

Ensuring that all people, regardless of 
the community they live in, their personal 
circumstances or ability to pay, will 
continue to have access to high-quality 
reproductive health care.

Providing health education and a broad 
range of life-saving services that include: 
gynecological care, family planning, 
cancer screening, long-acting birth control 
services for women, abortion services, 
vasectomies for men, HPV vaccinations, 
STD screening and treatment, and rapid 
HIV testing.

Reaching critical audiences, such as 
school board members, community 
leaders and legislators, to expand access 
to health education, preventive care and 
affordable services for women, men and 
young people.

 
 CONGRATULATIONS TO
OUR CEO

Jenna Tosh, President & CEO of Planned 
Parenthood California Central Coast, has 
been selected as one of the 2016 Pacific 
Coast Business Times 40 under 40. 
 
Upon her arrival to the Central Coast a 
year and a half ago, Jenna immediately 
began learning about our regional health 
care community, meeting with leaders 
and establishing partnerships. Since 
taking the helm at PPCCC, Jenna has led 
the affiliate strategic planning process, 
stewarded the affiliate through a mission 
statement revision and an affiliate name 
change, and completed a regional market 
analysis of reproductive health services. 
She is now leading efforts to expand 
health services in response to health 
care reform and regional needs. Jenna’s 
engagement with stakeholders and 
donors has contributed to a significant 
increase in philanthropic contributions. 

Planned Parenthood is fortunate to have 
Jenna as its dynamic young leader and 
champion for women’s health care. 

SOCIAL MEDIA

ppcentralcoast

@PPCCCaction

Planned  
Parenthood 
518 Garden Street 
Santa Barbara, CA 93101
San Luis Obispo Health Center:
743 Pismo St., 93401
Santa Barbara Health Center: 
518 Garden St., 93101
Santa Maria Health Center: 
415 E. Chapel St., 93454
Thousand Oaks Health Center: 
1200 W. Hillcrest Dr., 91320
Ventura Health Center: 
5400 Ralston St., 93003 
 
P: 805.963.2445
E: development@ppcentralcoast.org 
W: www.ppcentralcoast.org

Save the Date
Planned Parenthood California Central Coast

Presents

Saturday, April 29, 2017 
at the Bacara Resort and Spa

Santa Barbara, CA 

birdsandbeesbash.ppcentralcoast.org

FUNDRAISING EVENTS

For sponsorships and ticket info please 
visit our website or call 805.722.1522

Choice Affairs, now celebrating its 28th 
season, is a signature series of unique events 
created and underwritten by a dedicated group 
of Planned Parenthood volunteers. From 
behind the scenes museum and architectural 
tours to musical performances, lectures, 
cooking demonstrations and hiking to beautiful 
vistas, Choice Affairs offers unforgettable 
experiences. To reserve your spring event 
booklet, please call Meggan at 805.722.1524.

The Mary Jane McCord Book Sale is our 
longest-running special event and is the 
largest used book sale in the Tri-Counties. In 
its 42nd year and supported by more than 200 
volunteers, this popular September event at 
Earl Warren Showgrounds offers thousands of 
titles for all ages. For more information please 
visit www.booksale.ppcentralcoast.org or call 
Lindsay at 805.722.1522.

GIVING OPPORTUNITIES

Community support through annual and 
monthly gifts, event sponsorship and tickets, 
tributes and memorial gifts, annuities and 
bequests all play a vital role in our ability to 
meet the needs of the individuals and families 
who depend on us. For more information, 
please call Sherry Madsen at 805.722.1516
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SOCIAL MEDIA

Foundation for Santa Barbara City College 

@Foundation4SBCC

SBCCFoundation

Foundation for SBCC

YEAR ESTABLISHED

SBCC Foundation was established in 1976.

MISSION

To support SBCC students and programs 
through sustained philanthropy.

ABOUT US

The SBCC Foundation works in partnership 
with Santa Barbara City College to bridge 
the gap between available public funding 
and institutional need, as determined by the 
college leadership. Serving as the vehicle 
through which individuals and organizations 
may invest in the college, the foundation fuels 
the educational excellence that has long been 
the hallmark of SBCC. The SBCC Foundation 
provides more than $4 million annually for 
student success programs, scholarships, 
book grants, and other critical needs of the 
college in order to support SBCC students as 
they prepare for careers, transfer to four-year 
universities, and pursue lifelong learning goals.

California community colleges make up the 
single largest system of higher education in the 

United States. With more than 2 million students, 
California’s 113 community colleges serve one 
quarter of all community college students in the 
United States.

Santa Barbara City College is a comprehensive 
community college serving the south coast of 
Santa Barbara County. Established in 1909, 
SBCC offers a wide range of associate degree 
and certificate programs, as well as transfer 
programs that provide the first two years of study 
toward a baccalaureate degree. With more than 
a century of service to southern Santa Barbara 
County, SBCC has a long history of leadership 
and innovation in providing outstanding 
educational opportunities for all.

GIVING OPPORTUNITIES

In celebration of its 40th anniversary, the 
SBCC Foundation is partnering with SBCC to 
launch the SBCC Promise. The SBCC Promise 
will provide any local student who completes 
their secondary education within the SBCC 
Community College District with the opportunity 
to attend SBCC full-time for two years free 
of charge. The SBCC Promise will cover all 
tuition, fees, and books in an effort to remove 
economic barriers and make our community’s 
college fully accessible to all local students. 
The SBCC Promise will begin in the fall of 2016 
for June 2016 graduates. To find out how you 
can support the SBCC Promise, please contact 
SBCC Foundation Scholarship Director Lucille 
Ramirez at (805) 730-4416 or 
promise@sbccfoundation.org.

The Visionaries Circle makes the SBCC 
Foundation’s work possible. Members provide 
the core support that enables the foundation 
to raise the dollars necessary to ensure that 
SBCC remains an extraordinary institution of 
higher learning with opportunity for all. In the 
2014-2015 fiscal year, every dollar donated 
to the Visionaries Circle was leveraged by the 
foundation into $20 for SBCC and its students. 
For more information on the Visionaries Circle, 
please contact Visionaries Circle Director 
Brittany Napier at (805) 730-4410 or 
napier@sbccfoundation.org. 

Planned giving is also an option for those 
wishing to leave a legacy. Planned gifts ensure 
that opportunities are available for future 
generations. To learn more about planned 
giving, contact SBCC Foundation Chief 
Development Officer Gretchen Hewlett at (805) 
897-3537 or hewlett@sbccfoundation.org. 

Scholarships relieve financial burden so 
students can concentrate on academic 
excellence. Donors may provide direct student 
support by establishing scholarships through 
the foundation. To learn more about establishing 
a scholarship, contact SBCC Foundation 
Scholarship Director Lucille Ramirez at (805) 
730-4406 or ramirez@sbccfoundation.org. 

BOARD OF DIRECTORS

Earl Armstrong
President

Edward “Ted” Friedel
Vice President

Jeff Pittman
Treasurer

Kandy Luria-Budgor
Secretary

Robin Cerf

Sue Colin, PhD

David W. Doner, Jr., MD

Roger Durling

Stan Fishman

Robyn Freedman

Mike Giles

Madeleine Jacobson

Len Jarrott

Steve Lew

Ken Pash

Pedro Paz, PhD

Scott Pollard, JD

Frank Schipper

Scott Vincent, JD

Philip Wyatt, PhD

EX OFFICIO

Anthony E. Beebe, EdD

Priscilla Butler, PhD

Andrew Harper

Paul Jarrell, PhD

Marianne Kugler, PhD

EMERITUS MEMBERS

Silvio Di Loreto

Jane Habermann

Perri Harcourt

Morrie Jurkowitz

Peter MacDougall, EdD

John Romo

Suzi Schomer

Michael Towbes

CHIEF EXECUTIVE OFFICER 
Geoff Green

SBCC Foundation 

721 Cliff Drive
Santa Barbara, CA 93109 
 
P: (805) 730-4401
F: (805) 965-3161
W: sbccfoundation.org
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Education is the f irst step.

sbccpromise.org  |  (805) 730- 4416

The SBCC Promise will be transformational for our students, 
our families, our community, and our economy.
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Your investment makes it possible. Join us.
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connects people to causes that matter. The 
foundation is home to more than 300 individual 
and agency funds as well as eight collective 
giving groups that are an integral part of the 
foundation family.

To strengthen the nonprofit sector. 
Through grants, counsel, educational 
opportunities and endowment management, 
the Santa Barbara Foundation strengthens 
the nonprofit sector – helping organizations 
fulfill their missions, address community 
needs and affect positive change. The 
foundation’s staff provides expert oversight, 
ensuring funds are distributed based on a 
rigorous process of research, due diligence, 
planning and evaluation.

To identify and strategically address 
community needs. The foundation uses a 
variety of approaches to invest in our region, 
including strategic initiatives, community 
grants, donor-directed gifts and support for 
nonprofits. As the largest public foundation 
in the county, we have the resources and 
experience to tackle our community’s most 
entrenched issues.

GIVING OPPORTUNITIES

The Santa Barbara Foundation has been the 
community’s trusted source for giving since 
1928. Our commitment to donors is simple 
and unwavering: We help you fulfill your 
charitable goals with ease and effectiveness, 
and we partner with donors and charitable 
organizations in our region and beyond to 
create an impact that is more powerful than 
what any one of us can achieve alone.

Gifts to the Foundation
With deep community roots, the Santa 
Barbara Foundation can help guide your 
philanthropic giving. By making a gift directly 
to the foundation, you can be sure your gift 
will be used to address critical needs in our 
community.

Donor Advised Funds
Our most popular option, a donor advised 
fund gives you the most flexibility with your 
philanthropy. Once the fund is established, 
you may take your time to determine 
grant recommendations and develop your 
philanthropic priorities. 

Field of Interest Funds
If your interests are focused on a specific 
area of philanthropy such as the arts or 
education, a field of interest fund may match 
your needs. Field of interest funds are an 
excellent way to engage multiple people in 
collective giving.

YEAR ESTABLISHED

1928

SERVICE AREA

Santa Barbara County

MISSION

To use every tool at our disposal to facilitate 
the building of philanthropy, strengthen 
the nonprofit sector, and identify and 
strategically address important community 
opportunities and needs.

GOALS

To facilitate the building of philanthropy. 
As a value added partner in philanthropy at 
every level, from one-time individual donors 
to those wishing to create meaningful 
legacies, the Santa Barbara Foundation 

Supporting Organizations
An alternative to a private foundation, 
supporting organizations allow you to hire 
a staff and convene a board while the 
Santa Barbara Foundation handles the 
administrative oversight for you.

Planned Giving
The foundation can help you accomplish 
your planned giving goals, no matter how 
simple or complex. From bequests and 
charitable trusts to charitable gift annuities 
and real estate trusts, our team can help 
you establish a meaningful legacy gift.

To learn more about giving 
opportunities at the foundation, 

please call (805) 963-1873 or visit 
sbfoundation.org.

BOARD OF DIRECTORS

James Morouse
Chair

Diane Adam
Vice Chair

Gretchen H. Milligan
Treasurer

Stephen Hicks
Secretary

Eileen Sheridan
Chair Emeritus

Phil Alvarado

Laurie Ashton

Hugh M. Boss

Pamela Gann

Ralph Iannelli

Michael G. Mayfield

Jennifer Murray

Cathy Pepe

Susan T. Richards

Michelle Lee Pickett

Niki Sandoval, Ph.D.

Robert L. Skinner

Chris Slaughter

Luis Villegas

Michael D. Young, Ph.D.

Santa Barbara 
Foundation

North County Headquarters
2625 South Miller Street, Suite 101
Santa Maria, CA 93455

South County Headquarters
1111 Chapala Street, Suite 200
Santa Barbara, CA 93101

P: 805.963.1873
F: 805.966.2345
W: www.sbfoundation.org

SOCIAL MEDIA 

sbfoundation

@sbfoundation

santa-barbara-foundation

santabarbarafoundation
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LANDSCAPES  ECOSYSTEMS  
AGRICULTURE  FOOD SYSTEMS

STRENGTHENING FAMILIES 
FOR THE JOURNEY OF CARING 

COMMUNITY 
CAREGIVING 

INITIATIVE

LEAF

To learn more about the Community Caregiving Initiative 

and LEAF or to support our efforts, please contact the foundation at:

(805) 963-1873  •  sbfoundation.org

The Santa Barbara Foundation is committed to preserving the 
natural beauty, ecological integrity and productivity of the wild 

and working lands in Santa Barbara County for generations 
to come. To that end, the foundation has launched the LEAF 

Initiative with the goal of strengthening community resiliency 
by preserving and enhancing the landscapes and systems that 

sustain nature, human health and our economy.

We believe compassion for our aging population should be 
a shared community value. That’s why the Santa Barbara 

Foundation is committed to investing in solutions to 
strengthen caregiving. The Community Caregiving Initiative 

is establishing effective caregiver support systems by 
partnering with community organizations and practitioners 
from multiple sectors to identify and implement promising 

approaches, and create caregiver awareness. 
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YEAR ESTABLISHED

The Santa Barbara Zoo was established in 1963 
by a dedicated group of community volunteers. 

SERVICE AREA

Nearly half a million children, teens, and adults 
from the tri-counties and beyond visit the Santa 
Barbara Zoo each year to be inspired and moti-
vated by our planet’s living treasures.

OVERVIEW

Accredited by the Association of Zoos and Aquari-
ums, the Santa Barbara Zoo is home to more than 
500 animals, including 150 species of mammals, 
reptiles, birds, fish, and invertebrates.

MISSION STATEMENT

Connecting people with animals, the Santa Bar-
bara Zoo is dedicated to the preservation, conser-
vation, and enhancement of the natural world and 
its living treasures through education, research, 
and recreation.

FUNDRAISING EVENT

Zoofari Ball is the Zoo’s premier fundraising 
event.  For one night, the Zoo’s lush gardens are 
transformed into another world, with themes from 
“Wild, Wild, West” to “Spy-fari.”  This extravagant 
event features a silent auction, cocktails, gourmet 
cuisine, live music, and more, and takes place an-
nually in August.   

GIVING OPPORTUNITIES

Make a General Donation:
General donations support the day-to-day op-
erations of the Zoo, from medical examinations 
for the animals to keeping our garden beautiful.

Sponsor an Animal:
No matter which one is your favorite, you will 
enjoy wild benefits as an official Foster Feeder 
when you sponsor an animal at the Zoo! Be-
come a Foster Feeder and help the Zoo provide 
a healthy, nutritionally-balanced diet for the 
animals. 

Purchase Toys for the Animals:
Enrich the lives of the Zoo’s animals with a 
donation to the Animal Enrichment Fund.  Zoo-
keepers regularly give the animals items (i.e. 
toys) that they will “play” with, encouraging 
behaviors that they would naturally display in 
the wild.

Save Wildlife:
Save California condors, local frogs, sea otters, 
and other endangered species by contributing to 
the Zoo Conservation Fund. The Zoo is dedicat-
ed to saving wildlife through education, field-
work, and research. Be a conservation hero!  

Send a Child to Camp:
The Zoo’s award-winning Zoo Camp has en-
riched the lives of children for generations. 
However, many children miss out on this incred-
ible experience simply because their families 
cannot afford it.  Give a gift that will have a last-
ing impression in a child’s life -- send a child to 
a week of Zoo Camp.

Sponsor a Class:
Sponsor a day at the Zoo for a class of elemen-
tary school students attending a Title 1 school 
(schools serving a higher number of children 
recognized as economically disadvantaged and/
or otherwise at-risk).  Your support helps cover 
the admission cost and provides educational 
and cultural enrichment for children who oth-
erwise would not have the opportunity to see, 
hear, (or smell) zoo animals in person.   

For information about special projects, event 
sponsorships, or planned gifts, please contact 
Elaine K. Mah Best, Director of Development, 
at (805) 962-5339 or emahbest@sbzoo.org.

VOLUNTEER OPPORTUNITIES

Ambassador (ages 12+):
Ambassadors help the Zoo run smoothly by 
participating in everything from clerical and 
administration duties to grounds keeping, gar-
dening, and events. 

Keeper Aide (ages 18+):
Keeper Aides volunteer alongside animal care 
staff and assist with daily cleaning and main-
tenance. 

Docent (ages 12+):
Docents share their passion and knowledge of 
the Zoo and the natural world with our guests. 

Zoo Teen (ages 12-17):
This exclusive program gives teens an oppor-
tunity to gain hands-on experience and com-
munity service. 

BOARD OF DIRECTORS 

OFFICERS:

Rhonda Henderson
Chair

Dennis Power, PhD
Vice Chair

Paul Johnson
Treasurer

Randy Weiss
Secretary

MEMBERS:

David Arthurs

Sharon Bradford

Thomas Caleel

Daniel Cohen

Mark Danielson

John Dixon

Yvette Birch Giller

Kelly Jensen 

Peter Jordano

Brian Kopeikin, MD

Elizabeth MacPhee

Robyn Parker 

Brian Robertson

John Russell

J. Terry Schwartz

Peggy Wiley

Crystal Wyatt

Santa Barbara Zoo 
500 Niños Drive  
Santa Barbara, CA 93103 

P: 805.962.5339  
F: 805.962.1673  
E: zooinfo@sbzoo.org 
W: www.sbzoo.org

CEO: Rich Block
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We’ve got a 
lot of mouths 
to feed.

Support the care and 
feeding of the Zoo’s 

animals. Become a 
Foster Feeder today.

Visit sbzoo.org/donate, 
or call (805) 962-5339. 

Photos (clockwise from 
top left): Alan Penner, 
Tony Luna, Becky Streit,  
Dieter Schaefer, Tony 
Luna, Sheri Horiszny,  
Sheri Horiszny, Dieter 
Schaefer
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SOCIAL MEDIA 

SEEInternational

@SEE_Intl

seeintl

WHAT WE DO

Since 1974, SEE International has worked 

to create a world where everyone has 

access to vision care, regardless of who 

they are, where they live, or their ability to 

pay. Through the support of our partners, the 

generosity of our donors, and the dedication 

of our volunteer medical professionals, well 

over 3.8 million people have had their eyes 

screened, and nearly half a million people 

have had their sight restored.

2016 GOALS

• Care for 1,600 low income Santa Barbara 

community members in need of vision care.

• Provide free eye surgery to 16,500 people 

during 200 sight-restoring programs 

• Increase the number of and variety of 

businesses supporting both our local 

and international work to support our 

long term growth.

PROGRAMS

Santa Barbara Vision Care
SEE is committed to caring for patients in need, 
wherever they may be, including its home 
community of Santa Barbara. SEE’s Santa 
Barbara Vision Care Program has served local 
patients for over 30 years, and provides more 
than 1,500 low income adults and children with 
free comprehensive eye exams, medicine, and 

essential vision care surgeries each year.

International Sight-Restoring Programs
Roughly 90% of blind people live in developing 
countries, where eye care is unavailable, 
expensive, or unsafe. SEE partners with in-country 
organizations and volunteer eye doctors to bring 

high-quality eye to areas where it is needed most. 

HOW YOU CAN HELP

Become a Monthly Donor
SEE relies on the generosity of its supporters to 
fund its local and international programs to combat 
avoidable blindness. There are many ways for you 
to help give the gift of sight. It only takes about 
$100 or $8 a month to restore one person’s sight 
and change their life forever.

  

Sponsor an Eye Screening
Through SEE’s Santa Barbara Vision Care 
Program, we offer hold eye screenings events 
throughout the community in partnership with local 
businesses and organizations. Your support will 
help ensure that everyone in Santa Barbara County 

has access to affordable vision care.

Become a Corporate Sponsor
SEE offers a variety of sponsorship opportunities 
which provide your business with diverse marketing 
opportunities to reach a wide audience and 
differentiate you from your competitors while 
showcasing your global humanitarian commitment, 
and allowing you to develop closer relationships 
with your customers. For more information contact 

Kate Bryant at 805-963-3303 or at kate@seeintl.org. 

EVENTS

ArtSEE
Exhibit Runs September 1 - 29, 2016

The 2nd annual ArtSEE exhibit will be hosted by 

the Abstract Art Collective in September. Featuring 

100 pieces of affordable art donated by AAC 

members with 100% proceeds to benefit SEE. 

Faulkner Main Gallery, 40 E. Anapamu St., Santa 

Barbara, CA

Veteran’s Day & Kid’s Day Clinic
November 11 and December 18, 2016

In addition to the Santa Barbara Vision Care 

Program’s weekly clinics, these annual events 

provide free eye screenings and vouchers for 

eyeglasses for low income individuals who are 

in need of vision care. For more information or to 

schedule an appointment, please contact Lara 

Rich, Santa Barbara Vision Care Coordinator at 

805-963-3303.

Dr. Helena Ndume – 30,000 Surgeries and 
Counting
April 29, 2017

Dr. Ndume, 2015 Laureate of the United Nations 

Nelson Rolihlahla Mandela Prize and long-time 

SEE volunteer, has restored the sight of more 

than 30,000 blind people free of charge.  She 

will be giving a special lecture on her fascinating 

life story, from escaping the occupation of her 

native Namibia as a child, to becoming a world-

renowned ophthalmologist. For more details visit 

our website or call us at 805-770-1377.

THANK YOU

Special Thanks to SEE’s Central Coast 
Corporate Supporters

Advanced Vision Science, Inc.

Blue Planet Eyewear

Bragg Live Foods

Di Maio Properties

Erin Graffy Associates

Gaughen Public Relations

Margerum Wine Bar

Mission Wealth

Montecito Bank & Trust

Persona Wood Fired Pizzeria

Santa Barbara Eyeglass Factory

Santa Barbara Travel Bureau

Shepard Eye Center

Soft Logic, D.B.A. Tecfen Medical

Sol Wave Water

Stevens and Associates Insurance Agency, Inc.

Valley Improvement Company

Venoco, Inc.

Yardi Systems, Inc.

SEE International

5638 Hollister Avenue, Suite 210
Santa Barbara, CA 93117
 
P: 805.963.3303
E: info@seeintl.org 
W www.seeintl.org

INTERNATIONAL
R E S TO R I N G  S I G H T
T R A N S F O R M I N G  L I V E S
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39

80%  
       MILLION  PEOPLE
     A RO U N D  T H E  WO R L D
            ARE BLIND

         OF THOSE AFFECTED  
HAVE PREVENTABLE OR  
   TREATABLE CONDITIONS

TOGETHER WE CAN 
      MAKE A DIFFERENCE
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MESSAGE FROM THE PRESIDENT

Your investment in Westmont helps us blend a 
demanding yet personal education with a deep 
love of God. Liberal arts courses and a broad, 
global perspective prepare graduates to serve 
worldwide and emerge as leaders in every sphere 
of society. Small classes with highly qualified 
professors, opportunities for student research, an 
emphasis on internships, and a vibrant residential 
community allow students to discover their calling, 
develop their talents and succeed in their chosen 
careers. Our distinctive intersection of intellect 
and faith encourages students to unlock their 
potential, broaden their impact and deepen their 
understanding as they seek to meet the great, 
pressing needs of our time. 

Gayle D. Beebe, Ph.D.  
President, Westmont College

NATIONAL IMPACT

U.S. News & World Report has ranked Westmont 
among the 100 best liberal arts colleges in 
the nation and the top 10 in California. Forbes 
Magazine puts the college at No. 75 in its 2016 
survey, Grateful Grads: Top Return-on-Investment. 
On a list of the 50 most entrepreneurial U. S. 
colleges, Forbes ranks Westmont No. 10.

Westmont’s four-year graduation rate (78 percent) 
is significantly higher than the national six-year 
average of 59 percent.

Westmont alumni have contributed to the economy 
by starting more than 60 companies in the past 18 
years. Entrepreneurship programs and national 
business plan competitions help students develop 
business skills.

Westmont graduates demonstrate their integrity 
and success by repaying their student loans; the 
most recent three-year default rate was only 1.6 
percent; the national average was 11.8 percent. 

Within 18 months of graduating, 95 percent of 
our alums find work, get an internship or attend 
graduate school. Pre-med students have an 85 
percent acceptance rate into medical school. 

MISSION

Westmont College is an undergraduate, 
residential, Christian, liberal arts community 
serving God’s kingdom by cultivating thoughtful 
scholars, grateful servants and faithful leaders 
for global engagement with the academy, 
church and world.

COMMUNITY INVOLVEMENT

Westmont invests in the local community in 
many ways:

• About 80 percent of students participate in 
some kind of community service. Together, 
faculty, staff and students have contributed 
more than 300,000 volunteer hours to local 
organizations. 

• Westmont alumni work for nearly 600 local 
companies, organizations and educational 
enterprises, which also recruit Westmont 
students as interns and part- time workers

• Westmont’s economic impact on the Santa 
Barbara area ranges from $175 million to 
$280 million.

INTERNSHIP OPPORTUNITIES            

Through Westmont’s internship program, 
the college and the community engage in a 
dynamic partnership. Student interns participate 
in meaningful, pre-professional work while 
providing benefits for the organization.

About 85 percent of the graduates in the class 
of 2014 participated in some kind of internship 
or service while attending Westmont. We 
welcome new business and service partners; 
please visit: www.westmont.edu/internships. 

For more information, please contact: 
Celia Howen, Associate Director Career 
Development & Calling at chowen@
westmont.edu, (805) 565-6160. Westmont 
College 955 La Paz Road Santa Barbara, 
CA 93108 P: 805.565.6000 W: www.
westmont.edu

Westmont College 
955 La Paz Road  
Santa Barbara, CA 93108 
 
P: 805.565.6000 
W: www.westmont.edu

COMMUNITY OUTREACH

Westmont arts events and lectures: 
www.westmont.edu/calendar
President’s Breakfast
Each year, Westmont offers a world-renowned 
speaker and a full breakfast. Registration occurs 
online, and significant sponsorship opportunities 
exist. Contact Steve Baker, (805) 565-7156, 
stbaker@westmont.edu.
Westmont Ridley-Tree Museum of Art
Adams Center for the Visual Arts houses the 
only art museum in Montecito, and exhibitions 
and events are open to the public weekdays 
10 a.m.-4 p.m., Saturdays 11 a.m.-5 p.m., and 
closed Sundays and college holidays. www. 
westmontmuseum.org. Free
Westmont Festival Theater
Each year, Westmont stages a diverse range 
of interesting work, including classics, dance 
performances, contemporary plays, original 
works and musicals and a Fringe Festival. 
Westmont Music Outreach
Student musicians offer a range of concerts 
of instrumental and vocal music, including the 
popular Christmas Festival.
Westmont Downtown Lecture Series
The Westmont Foundation Board hosts four 
free lectures by Westmont faculty on a variety of 
contemporary issues. 
Lectures and Readings
From scholarly lectures to book and poetry 
readings, Westmont faculty and guest lecturers 
address a range of topics.
Free Public Viewing of the Stars
Every third Friday (weather permitting), the 
public may view the stars through the powerful 
Keck Telescope at the Westmont Observatory. 
Free
Annual High School Mathematics Contest
Top mathematics students from local high 
schools compete. Free
Warrior Athletic Competition
Watch Westmont’s winning athletic teams (eight 
national championships) compete in six sports. 
Annual Spring Sing
This musical competition among Westmont 
residence halls takes place at the Santa 
Barbara Bowl. Tickets are available through 
Ticketmaster.

Find more information about these events 
at www.westmont.edu or call 805-565-6051.

Gayle D. Beebe has entered his tenth year as president of 
Westmont.

The Westmont Ridley-Tree Museum of Art hosts a 
variety of exhibitions featuring internationally known 
artists, notable collections, Southern Californian 
artists and student work.
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LEARN HOW YOU CAN JOIN WESTMONT IN EQUIPPING A NEW GENERATION OF LEADERS AT WWW.WESTMONT.EDU

955 La Paz Road • Santa Barbara, CA 93108
www.westmont.edu • (805) 565-6000

Westmont students learn to think
for themselves and live for others.

As they prepare for a life of significance, students begin with a deep love of
God. Rigorous training in every area of human knowledge gives them breadth.
And the freedom to shift and grow strengthens their resolve as they reconsider
what they know, think and feel in a search for the truth. 

Deeper thinking. Wider impact.
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BEAU KNOWS BEST

ONE AD in the BOOK OF LISTS 
gives you a year’s worth of exposure.

Space is allocated on a first come, first served basis. Reserve your space early!

Contact Jared Godinez at (805) 845-2733 / jgodinez@pacbiztimes.com 
or Veronica Kusmuk at (805) 845-2708 / vkusmuk@pacbiztimes.com.

THE 2017 BOOK OF LISTS 
PUBLISHES DECEMBER 30TH
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Working together to empower people with 
intellectual and developmental disabilities

The Arc of Ventura County offers a wide range of programs and services to 
over 700 individuals with intellectual and developmental disabilities to lead 
independent and self-determined lives. This includes gaining life skills to live
independently, participating and volunteering in community events and activities,
and training to develop and enhance skills to obtain competitive employment. 
Informed decisions, positive changes, participation and connections in the community
are fundamental principles in all programs.

Your Donations Matter!
Please support The Arc with a tax-deductible contribution.

Together, we empower opportunity, choice, independence and participation.

The Arc of Ventura County
5103 Walker Street, Ventura 93003
(805)650-8611   www.arcvc.org
 The Arc of Ventura County is a 501(c)(3) nonprofit corporation
Federal Tax ID #95-2266987 The Arc Foundation is a 501(c)(3) nonprofit corporation

Federal Tax ID #77-0234354

The Arc Foundation Thrift Store Locations:
625 N. Oxnard Blvd., Oxnard 93030
265 E. Main Street, Ventura 93001
(800)228-1413     www.arcfoundationvc.org

@VTAThriftand

The Arc Foundation of Ventura County operates two thrift stores with all profits benefitting
The Arc of Ventura County. The thrift stores rely on your tax-deductable donations 
of clothing, small appliances and household items to support their mission. The Arc 
Foundation makes donating easy by coming to your home to pick-up your items. 
Shoppers and donors alike can feel good knowing their contributions are going to 
support individuals with intellectual and developmental disabilities in Ventura County.
To schedule a pick-up, call (800)228-1413 or go online at www.arcfoundationvc.org. 
For more information on our estate services, contact us at (805)407-3131.

Follow us on
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6

Tuesday, November 15, 2016, 5:30 pm

Saturday, December 17th, 2016 , 8:00 am

Come visit our new 
Library & Science 

Center, and our 
new Computer Lab

Literary Support

STEM Program

’
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A not-for-profit 501 (c)(3) organization.

cmhfventura.org  •  805/667-2885
A not-for-profit 501 (c)(3) organization.

ovchfoundation.org  •  805/640-2317

INVESTING IN THE HEALTH 
OF VENTURA COUNTY 
RESIDENTS NOW AND IN 
THE FUTURE
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our region’s choice for 
                advanced health care

Cottage Health provides residents of the California Central 
Coast with exemplary health care, continuous enhancements 
in advanced medicine and a commitment to our 
communities.  We take pride in helping our patients get back 
to living their lives - in the places they love. 

Cottage Health provides inpatient care and 24-hour 
emergency services at its hospitals in Goleta, Santa Barbara, 
and the Santa Ynez Valley. Our specialties include the Cottage 
Children’s Medical Center, Level II Trauma Center, Santa 
Barbara Neuroscience Institute, Heart & Vascular Center, Center 
for Orthopedics, and the Cottage Rehabilitation Hospital.

Our mission is to provide superior health care and improve the 
health of our communities through a commitment to our core 
values of excellence, integrity, and compassion.

Every day we touch thousands of lives in many different ways, 
unwavering in our mission to put patients first. 

Thank you for joining with us to create the best of  
what health care can be, right here – close to home.

Our community built the Cottage Health hospitals and on-going 
community support ensures our future financial health and ability 

to meet the needs of our patients and their families.

Your support will help Cottage to redefine the boundaries 
of excellence and ensure world class health care for  

everyone in our Central Coast community.

Learn more about how you can support our non-profit  
hospitals and programs by making a gift or legacy commitment at 

cottagehealth.org/donate or call 805.879.8980.

Nearly 1000 volunteers throughout Cottage Health’s facilities give 
more than 100,000 hours each year serving patients and providing 

support in clinical and non-clinical areas. 

We value our wonderful volunteers and invite you to consider 
joining that special team at Cottage Health. For more information 

visit: cottagehealth.org/volunteer or call (805) 569-7357.  

GIVING OPPORTUNITIES

VOLUNTEERING

C O T T A G E  H E A L T H

CELEBRATING
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Alumni  
Association

MISSION

The Cuesta College Foundation ensures the greatest educational opportunities for student access and success by:

• Providing the highest level of support and philanthropic opportunities

• Serving as a liaison between the college and the community

• Enhancing the college’s visibility and stature

• Advocating for community colleges

• Fostering a creative and rewarding environment for students, faculty, staff and volunteers

 

Last year, the Cuesta College Foundation built upon its mission by providing more than $1 million in scholarships to 925 students.  

Of these individuals, 646 were Cuesta Promise Scholarship recipients. The first-year, fee-free scholarship is available to all newly 

graduated San Luis Obispo County high school students. It allows students to focus on their studies instead of the cost of tuition; 

putting success is within their reach.
 

Join us in building a strong foundation for our students and the community.

Give directly online:
http://weblink.donorperfect.com/cuestafoundation

Cuesta College Foundation       phone: (805) 546-3279       fax: (805) 546-3959       www.cuesta.edu/aboutcc/planning/foundation

Cuesta 
Fund

Matching 
Gifts

Planned 
Giving

Legacy 
Program

Major 
Gifts

Business 
Partners

Student  
Ambassadors

A Strong Foundation for Student Success 

FOUNDATION PROGRAMS
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Creating a future where everyone takes personal responsibility for promoting zero tolerance of domestic violence.

Domestic Violence Solutions
 Helps Everyone

Santa Barbara Shelter
24 Hour Crisis Line: (805) 964-5245

Santa Maria Shelter
24 Hour Crisis Line: (805) 925-2160

Lompoc Shelter
24 Hour Crisis Line: (805) 736-0965

Santa Ynez Shelter
24 Hour Crisis Line: (805) 686-4390

Administ�ative Offi  ces
P.O. Box 1536, Santa Barbara, CA 93102

Phone: (805) 963-4458

For more information or to donate please visit our website:
www.dvsolutions.org

• Answered more than 6,250 calls to our 24-hour crisis lines

•  Provided 12,212 shelter nights to victims of domestic 
violence

•  Responded to over 468 calls from law enforcement  
and emergency rooms at the victims location

•  Assisted 949 victims in acquiring legal 
assistance

• Of the clients we supported in our shelter 
61% were children

For 39 years Domestic Violence Solutions has been Santa Barbara County’s only full-service provider of 24-hour 
emergency shelter and services for domestic violence victims.

Last year we:

Generously sponsored by:



64    2016 - 2017 GIVING GUIDE ADVERTISING SUPPLEMENT PACIFIC COAST BUSINESS TIMES

Inspire Future Scientists

Fourth Grade Outreach 
Private support makes Lotusland accessible to public fourth grade classes in Santa Barbara County. Lotusland’s  
unique environmental outreach program ties to California’s curriculum for Life Science and is provided at no cost. 

Call 805.969.3767 to learn about a variety of corporate sponsorship opportunities and benefits.

Experience Botanical Nirvana
Situated in the foothills of Santa Barbara, this 37 acre botanical wonderland is home to more than 3,000 different 
types of plants from all around the world. Tours are Wednesday - Saturday at 10:00 AM and 1:30 PM, reservations 
are required. Open mid-February through mid-November. Ganna Walska Lotusland is a 501(c)(3) public charity.

805.969.9990 -  lotusland.org

Sponsor a School and Excite the Next Generation

One of the 10 Best Gardens 
in the World

#1 of Things to Do in Montecito Number One on Gardens to Visit 
Bucket List

Lotusland for PCBT-B-FINAL.indd   1 8/11/16   4:43 PM
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Invest in girls. Change the world.
We believe that when girls succeed so does society.

Whether they’re coding a website, planning a day camp, running a literacy program, or organizing 
an orphanage in Belize, Girl Scouts are building a better world for all of us. But we need your help 
to make sure every girl in every community has access to all the amazing opportunities available 
to her through Girl Scouts.

Serving girls in Ventura, Santa Barbara, San Luis Obispo, Monterey, Santa Cruz and San Benito Counties

www.girlscoutsccc.org/donate 
Contact: Jody Skenderian, Chief Development Officer, 800-822-2427 x3963
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Taking Students  
Outdoors
Where Learning 
   Literally Comes Alive!

Connecting kids to nature  
during the traditional school day.

Providing outdoor field trips to all Santa 
Barbara County school-aged students at 
no cost to the school or student and we 
even pay the transportation cost.

Utilizing  
local trails  
and beaches 
throughout  
the county.

First in a series of Fundraising Hikes: The “Art” of  Figueroa Mountain’s Geology • During the Quick Draw & Arts Festival

Join geologist Jan Dependahl for a Figueroa Mountain adventure. Wine country picnic lunch included. 
$75 / person. Space limited. Contact sue@naturetrack.org

Introduce the next generation  
to the wonders of nature. 

Teachers, book a field trip today. There  
are no program or transportation fees. 

With your support we can connect  
more students to the natural world.

Fostering a lifelong fascina�on with nature Thank you to Aera Energy LLC for sponsoring this ad

Volunteer Participate Donate

Nov. 5
9 AM - 4 PM

PO Box 953, Los Olivos, CA  93441 
805.886.2047

sue@naturetrack.org
www.NatureTrack.org

www.NatureTrack.org

Communicating directly with teachers 
to find out what they want emphasized 

during the field 
trips.
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Once Upon a Watershed seeks to awaken wonder, appreciation, discovery and connec-
tion with the natural world. Through hands-on watershed education, restoration, and stew-
ardship experiences our programs cultivate a sense of shared responsibility for our whole 
earth system, instilling confi dence and hope by empowering young people to make a real 
difference at the local watershed scale.

ONCEUPONAWATERSHED.ORG

We provide hands-on watershed education, restoration and discovery to 4th, 5th, and 6th grade students in 
the Ventura River Watershed. The program is offered free to 10 public elementary schools in Ojai and Ventura, 
fi scally sponsored by the Oak Grove School.
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Making a difference.
Pacific Western Bank is proud to support Central Coast organizations committed to enriching and developing 

our local neighborhoods. We are honored to call these organizations—and their dedicated employees and  

volunteers—partners, clients, and friends. 

Their efforts to encourage economic growth, improve health services, provide refuge, and when needed, 

create a path to independence and sustainability, are felt across our community. We thank and applaud the 

following organizations and all the others with whom we’ve worked over the past year. 

 » Big Brothers Big Sisters (multiple local chapters)

 » Boys & Girls Club (multiple local chapters)

 » Camarillo Family YMCA

 » CASA of Ventura County

 » Casa Pacifica Centers for Children & Family

 » The City Center Saint Vincent’s Organization

 » Downtown Ventura Organization

 » Goleta Valley Cottage Hospital

 » Habitat for Humanity Southern Santa Barbara County

 » Partners in Education

 » Peoples’ Self-Help Housing

 » Rona Barrett Foundation

 » Santa Barbara Housing Trust Fund

 » The Santa Barbara Mariachi Festival

 » Ventura County Medical Resource Foundation

 » Women’s Economic Ventures

pacificwesternbank.com
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ENTERTAIN CLIENTS 

PLAY WITH A PGA TOUR CHAMPION 

SIT BACK & RELAX

RESERVE YOUR SPACE NOW!
FOR MORE INFORMATION, CONTACT ALEX MALLEN 

AT 818-284-4820 OR ALEXMALLEN@PGATOURHQ.COM

OCTOBER 26-30, 2016
SHERWOOD COUNTRY CLUB, THOUSAND OAKS, CA
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4200 Calle Real Santa Barbara . stvincents-sb.org

Through this gate. . . 

To learn more about St. Vincent’s, our life-changing programs, 
or how to donate, please call 805 683 6381

. . . life changes.
St. Vincent’s is dedicated to strengthening low-income families and seniors through programs rooted in the Social Teachings  

of the Catholic Church. Faithful to the charism of the Daughters of Charity of St. Vincent de Paul, we serve our sisters and  

brothers by providing affordable housing, early childhood education, and family enrichment opportunities.

SPONSORED AND OPERATED BY THE DAUGHTERS OF CHARITY OF ST. V INCENT DE PAUL

EARLY CHILDHOOD
EDUCATION CENTER

A fully-licensed, NAEYC-accredited  
preschool serving children from  

six weeks to kindergarten.

AFFORDABLE HOUSING  
FOR FAMILIES & SENIORS

Combined, Villa Caridad and  
St. Vincent’s Gardens provide 170 units 

of low-income housing.

Transitional housing and services  
for single and / or pregnant mothers  

with young children.

FAMILY STRENGTHENING 
PROGRAM
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BOARD OF TRUSTEES

SANTA BARBARA BOTANIC GARDEN • 1212 MISSION CANYON ROAD • SANTA BARBARA, CA • (805) 682-4726 • SBBG.ORG

Beautiful gardens & rooms  
available for your next event!

PRIVATE EVENT RENTALS 
contact: Brittney Burrows

bburrows@sbbg.org or (805) 682-4726, x103
www.sbbg.org/venues

Conserving California 
native plants since 1926

More than just a 
PRETTY PLACE

Sue Adams 
John A. Brinker 
Patrick Connelly 
Tom Craveiro 
Marc Fisher 
Lou Frost

John Gabbert 
Elaine Gibson 
Valerie Hoffman 
James O. Koopmans 
John Parke 
Edward Roach

Peter Schuyler 
Jesse Smith
Susan Spector 
Susan Van Atta

THANK YOU to the 100 
businesses that support the 
Garden each year with their 
time, talent, and treasure. 

Visit sbbg.org/corporate to 
see the list and get involved!
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RUBY SPONSORS
• Ken and Jane Anderson

• Pat Aoyama and Chris Kleveland
• Geraldine and Gerald Bidwell*

• Jill and John C. Bishop, Jr.
• Sharon and David Bradford*

• Susan D. Bowey
• JP Morgan Chase

• Diani Building Corp.
• Connie Frank and Evan Thompson

• Dorothy and John Gardner
• Goldman, Sachs & Co.

• Betsy and Jule Hannaford
• Kupiec Architects PC
• Siri and Bob Marshall

• Joanne Pearson
• Lady Leslie Ridley-Tree

• Clay Tedeschi

EMERALD SPONSORS
• Patricia and Richard Blake

• Canterbury Consulting
• Candace Dauphinot and Richard Brumm

• Lois Erburu
• Perri Harcourt

• Manchester Capital Management
• Gretchen and Marshall Milligan

• Bob and Val Montgomery
• Mullen & Henzell, Attorneys at Law

• Dana White

PEARL SPONSORS
• Gwen and Henry Baker

• Bank of  America
• Richard C. Banks

• Jill and Arnold Bellowe
• Sheila and Michael Bonsignore
• Marcia and John Mike Cohen

• Joan Davidson and John Schnittker
• Julia Delgado, M.D.

• Elaine and Mike Gray
• Judith Hopkinson

• Jacquelyn Klein-Brown
• Gina and Joe Jannotta

• Leatrice Luria
• Francoise S. Park
• Nancy Schlosser

• Helene Segal and George Konstantinow
• Susie and Hugh Vos

• Gregg Wilson and John Maienza

JOIN THE CELEBRATION!

SBMA • 1130 STATE STREET, SANTA BARBARA, CA 93101

*INDICATES SHARED SPONSORSHIP / SPONSORS AS OF AUGUST 15, 2016

For sponsorship, membership, and other opportunities to be involved at the Santa Barbara Museum of  Art, 
please contact us at (805) 963-4364 or info@sbma.net, and visit www.sbma.net.

SBMA THANKS THE FOLLOWING SPONSORS OF OUR 75TH ANNIVERSARY GALA:

GOLD SPONSORS
• Lillian Lovelace

• Santa Barbara Foundation

SAPPHIRE SPONSORS
• Audrey Hillman Fisher Foundation

• Montecito Bank & Trust
• Diane and Selby Sullivan

EVENT SPONSORS: Andrew Grant Photography; Anonymous; Bakerbuilt Coaching; Bryan Toro Photography; Zora and Les Charles; Cos Bar; The Easton Foundation; Foxen; 
Connie Frank; The Goodland – A Kimpton Hotel; Haagen Printing/Typecraft, Inc.; Susan E. Kelly, Letter 27; Lotte New York Palace Hotel; Mish New York; Nanco Helicopters; 
Pacific Coast Business Times; Rusack Vineyards; George Schoellkopf; Surfs Up Limos 

ART AUCTION SPONSORS: 1301PE; ACME, Los Angeles, CA; Edgar Arceneaux; Carol Armstrong; Susan Baerwald and Marcy Carsey – Just Folk; James A. Bergquist; Etienne 
Bréton; Andrea Bowers; Cherry & Martin, LA; Craig Krull Gallery and Judy McKee; Garabedian Family Trust; Ori Gersht; Estate of  LeRoy Grannis; Peter Halley; Gerald 
Incandela; Ted Kincaid; L.A. Louver, Venice, CA; Abby Leigh; M+B, Los Angeles, CA; Klea McKenna; Adam Morse; Alex Rasmussen; Richard Heller Gallery; Steve Roden; Adam 
Ross; Joan Snyder; April Street; Devin Troy Strother; Diane and Selby Sullivan; Jan Tichy; Susanne Vielmetter Los Angeles Projects; Talley Dunn Gallery, Dallas, TX; Von Lintel 
Gallery; Joni Weyl and Gemini G.E.L.; David Wiesner

MEDIA SPONSOR
• Santa Barbara Magazine
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Who  
wants to know where their food comes from? 

SEEAG teaches k ids  about the farm or ig ins 
of  the ir  food and connects them to the 
farmland in the ir  own backyards .

        SEEAG i s  a 501 (c ) (3 )  organizat ion     

v v
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To enable all young people, especially those who need us most,  
to reach their full potential as productive, caring, and responsible citizens.

HONORING

Virgil Elings & Nancy Weiss
2016 Jim Crook Service to Youth Award

Saturday, October 22, 2016 at 5:00 pm
Deckers Brands Rotunda & Brand Showcase

6601 Hollister Avenue

For more information about this event, including sponsorship opportunities,  
contact Kristi Newton, Vice President of Advancement, at  

805-681-1315 or knewton@unitedbg.org

www.unitedbg.org/fallgala

Fall Gala benefitting UBGC’s Outreach Program

UBGCSBC_GoForGold2016_GivingAd_r4.indd   1 8/5/16   8:10 AM
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At Venoco, giving back is at the
heart of our corporate culture.

Philanthropy Boot Camp
Employee education program on responsible nonprofit 
leadership, finance and grant making, and other aspects 
of nonprofit giving.

Matching Gifts
Corporate dollar matching of employee contributions.

Business Giving Roundtable
Participation with other businesses in Santa Barbara 
County that share a core value of corporate citizenship
in support of local nonprofits.

VenoGives
Option for employees to make a direct donation to a 
nonprofit organization through payroll deductions.

Venoco’s corporate culture of giving is one that is shared by the 
management and employees. Whether it is giving a portion of paychecks 
to an effective nonprofit organization, dedicating time to youth programs, 
or working at the board leadership table to help advance an important 
philanthropic mission, the people of Venoco are there.

Through the Venoco Community Partnership, millions of dollars have been 
granted to local nonprofit organizations focused on improving the quality 
of life in and around the areas where we work and live.

Venoco Inc. is an independent energy 
company founded in Carpinteria in 
1992 and has grown to become one 
of the largest producers of oil and 

natural gas in California. Venoco is a 
company of hardworking, focused and 

experienced people who enjoy the 
challenges of the oil and natural gas

industry, and who are dedicated to 
good corporate citizenship.6267 Carpinteria Avenue   •  Carpinteria, CA 93013  •  805.745.2100  •  www.venocoinc.com

VENOCO, INC.

Venoco’s corporate giving philosophy includes:

25 years of commitment to 
operational excellence, 

energy production, safety, 
and the environment.
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Ventura County Housing Trust Fund supports more housing choices by generating and leveraging financial resources, working in partnership 
with the public, private, and non-profit sectors throughout Ventura County.

In this era of limited resources, VCHTF is able to attract capital from sources not traditionally dedicated to housing. VCHTF leverages these 
funds by combining private capital with foundation and public agency investments to build a revolving loan fund dedicated to expanding 
affordable and workforce housing. VCHTF loans often are made early in the development cycle, before traditional funding is available, and 
thus provide financial support necessary to attract additional money needed to complete the projects.

Individuals and families at all financial levels deserve clean, safe, affordable housing located close to where they work. Supporting VCHTF 
by donating to the Revolving Loan Fund promotes the production of affordable housing with a focus on homes for veterans, the homeless, 
farmworkers, and youth transitioning from foster care. Contact VCHTF at 805-330-6987 or visit www.VCHousingTrustFund.org

A regional solution to affordable housing funding! 

VENTURA COUNTY HOUSING TRUST FUND
4001 Mission Oaks Blvd, Suite O, Camarillo, CA 93012 • 805-330-6987 • www.VCHousingTrustFund.org

Thank you to our ad sponsor Dyer Sheehan Group, Inc.

Dawn Dyer, President, Dyer Sheehan Group, Inc. is affectionately known as the “Founding Mother” of the Housing Trust Fund. 
VCHTF is proud to recognize the long time commitment of the Dyer Sheehan Groupto seeking solutions to local issues and improving 
the quality of life for the residents of Ventura County.  We are working together to secure critical funding for the development of more 
affordable and workforce housing in Ventura County. 

Real Estate Consulting & Brokerage Services • 808 E. Santa Clara Street, Suite A, Ventura, CA 93001
(805) 653-8100 • www.DyerSheehan.com
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CHANGE WON’T HAPPEN WITHOUT YOU
JOIN THE UNITED WAY MOVEMENT
G I V E .  A D V O C A T E .  V O L U N T E E R .

ADVANCING EDUCATION, INCOME, AND HEALTH

4001 MISSION OAKS  BLVD., SUITE E
CAMARILLO, CA 93012 
PHONE: (805) 485-6288 
WEB: WWW.VCUNITEDWAY.ORG
EMAIL: INFO@VCUNITEDWAY.ORG

FOLLOW UNITED WAY OF VENTURA COUNTY ON
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VISIONALITY partners with organizations – nonprofits, government agencies, and 
businesses – who know they can do more and want an extra set of hands to get them there.

OUR SERVICES:

HOW CAN WE SUPPORT THE IMPORTANT WORK THAT YOU DO? 
REACH OUT FOR A FREE CONSULTATION TODAY.

(805) 500 – 6610 • Info@VISIONALITYpartners.com
www.VISIONALITYpartners.com

VISIONALITY is my go-to source for organizational support! After working with the VISIONALITY team over the last several 
years, I have directly experienced the outstanding partnership and project management that they provide to our local nonprofit 
organizations. I know that I can count on the highest quality work for very reasonable cost. VISIONALITY provides more than 
support; they provide real partnership. -Stacy Roscoe, Executive Board Member, Ventura County Civic Alliance & Ventura County Economic Development Association

Nonprofit Management Corporate & Community 
Event Coordination

Project Management Fundraising

Strategic Planning
& Evaluation

Bookkeeping
& Accounting

Web Development
& Support
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Life is a journey with mountains and valleys, 
and when you face health challenges…

Visiting Nurse & Hospice Care is there 
when you need us most. 

Whether you need help running errands or need assistance 
with physical therapy or need to borrow a wheelchair…

Visiting Nurse & Hospice Care is there 
when you need us most.    

When you need comfort and compassion as you face a life-
threatening illness or cope with the loss of a loved one…

Visiting Nurse & Hospice Care is there 
when you need us most.   

As a nonprofit healthcare organization, our mission is to 
provide compassionate and trusted care for all. We are able 
to fulfill our charitable mission thanks to the generosity of 
so many who donate and volunteer.

We invite you to learn more about supporting
Visiting Nurse & Hospice Care, by contacting Rick Keith,
our Foundation Executive Director, at 805.690.6222 or at 
rick.keith@vnhcsb.org, and remember...
Visiting Nurse & Hospice Care is there 
when you need us most.  

SANTA BARBARA  

512 E. Gutierrez Street, Suite A
Santa Barbara, CA 93103
805.965.5555

•  Home Health Care

•  Personal Care Services

•  Bereavement Services

•  Palliative Care

•  Hospice Care

SANTA YNEZ &
LOMPOC VALLEYS  

2029 Village Lane, #102
Solvang, CA 93463
805.693.5555

•  Home Health Care

•  Personal Care Services

•  Bereavement Services

•  Palliative Care

•  Hospice Care

SERENITY HOUSE  

930 Miramonte Drive
Santa Barbara, CA 93109
805.617.7777

•  In-patient Hospice House

•  Private Rooms

•  Homelike Setting

•  Family Friendly

•  Round-the-clock   
 Medical Care

LOAN CLOSET 

602 E. Montecito Street
Santa Barbara, CA 93103
805.690.6235

•  Free Community    
 Resource

•  Borrow Basic Medical  
 Equipment such as   
 Wheelchairs, Walkers,   
 Crutches, Canes and More

www.vnhcsb.org 
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One person or one group invests a little time and effort and the result is a community that 
has something more for everyone. One is more than you know.

Little by little we can do a lot. The Pacific Coast Business Times Giving Guide creates a 
lasting legacy in our community.  
Small is Huge℠ 

We are a collection 
of smalls

Visit wellsfargo.com/stories  
to see how big small can be.
© 2016 Wells Fargo Bank, N.A. All rights reserved. Member FDIC. (3084001_18849)
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